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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Milk prices in Hyderabad may go northwards 
Feb 15, 2021 

https://timesofindia.indiatimes.com/city/hyderabad/milk-prices-in-city-may-go-northwards/arti-

cleshow/80936652.cms 

YDERABAD: Rising fuel prices are hav-

ing a cascading effect, with milk prices 

set to rise in the city. 

Nearly 20 lakh litres of milk are supplied every 

day through 10 major and 70 mini dairies, in-

cluding government-owned Vijaya Dairy. . Man-

agements of dairies are facing financial stress as 

transportation costs are escalating. Now, Vijaya 

is selling toned milk for Rs 48 per litre and pure 

buffalo milk for Rs 62 per litre while private dia-

ries are selling normal milk for Rs 56 and pure 

milk for Rs 80. “We have incurred huge losses 

due to the pandemic. Now with the rising fuel 

prices, the transportation costs have increased 

and we are left with no option but to increase 

the price of milk,” said the manager of a private 

dairy. 

Meanwhile, Vijaya Dairy general manager K Ka-

mesh said, “The government hiked milk prices a 

year back. We procure milk through the process 

of tenders from all over the state. But before in-

creasing the prices, a board consisting of senior 

IAS officers of the animal husbandry, finance, 

agriculture and cooperative societies will study 

the market situation”. 

Vijaya chairman L Buma Reddy said the sale of 

milk products, affected due to pandemic, is 

picking up now. “The annual turnover of the Vi-

jaya Dairy is between Rs 700 and Rs 800 crore. 

Due to the pandemic, we lost around Rs 100 

crore. Our target is to earn Rs 1,000 crore by 

next year,” he said. 

 

Nestle creates vegan KitKat bar without milk 
Feb 15, 2021 

https://www.wspa.com/news/consumer/nestle-creates-vegan-kitkat-bar-without-milk/ 

ERLIN (NEXSTAR) — Coming soon to a 

selected retailer near you: a vegan ver-

sion of the iconic KitKat candy bar. 

Switzerland’s Nestle didn’t spell out in its an-

nouncement on Monday the exact formula for 

the new treat to be known as the KitKat V. But 

it said it would “soon have a delicious plant-

based option that delivers the perfect balance 

between crispy wafer and smooth chocolate 

that people know and love.” 

The company said it already has launched plant-

based alternatives to dairy made from rice, oat, 

soy, coconut, pea and almonds that are found in 

its non-dairy ice cream, coffee creamers and 

other products. 

The KitKat V, which it said will be launched later 

this year in “several countries across the globe,” 

is certified vegan and uses 100% sustainable co-

coa, the company said. 

As the product is tested it will only be available 

in the company’s boutique KitKat Chocolatory 

shops or online, and through select retailers. 

It will be available in Britain, where the KitKat 

was originally developed in York — and where 

the research on the vegan version was done — 

but not in the U.S. where the KitKat is produced 

under a licensing agreement with Hershey’s, the 

company said. 

“Taste was a key factor when developing the 

plant-based chocolate for our new vegan KitKat. 

We used our expertise in ingredients, together 
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with a test and learn approach, to create a deli-

cious vegan alternative to our original choco-

late KitKat,” said Louise Barrett, Head of the 

Nestlé Confectionery Product Technology Cen-

ter in York. 

Nestle said it is not releasing information on 

other countries participating in the initial roll-

out at the moment. 

 

 

Milk prices moving up in Maharashtra as summer time is approaching 
FEB 12, 2021 

https://dairynews7x7.com/milk-prices-moving-up-in-maharashtra-as-summer-time-is-approaching/ 

s the government started easing up the 

lockdown, demand made a slow but 

steady return and procurement prices 

started picking up across the state 

For dairy farmers, the pandemic induced slow-

down is not only over but dairies have now 

started their farmers paying more than the pre-

Covid milk procurement rates. With dairies now 

paying their farmers anything between Rs 27 

and Rs 31 per litre for milk with 3.5 percent fat 

and 85 percent SNF (solid-not-fat), this can be 

the start of a long-drawn price war in the sec-

tor, something which will benefit the farmers. 

On Thursday, dairy giant Sunfresh Agro Lactialis 

(owner of brand Prabhat) announced an in-

crease of Rs 1 per litre from their present pro-

curement price of Rs 29. At present, the dairy, 

which procures mainly from farmers in Ahmed-

nagar, Pune and Nashik, is paying the highest 

rates in Maharashtra – Rs 30/31 per litre of 

milk. 

Rajiv Mitra, chief executive officer of the dairy, 

called this move a correction for last year’s pan-

demic-induced losses of farmers. “Unfortu-

nately, last year dairy farmers suffered due to 

much reduced demand for dairy products and 

ingredients, induced by the severe lockdown. 

Now as Covid-19 recedes and markets open up, 

the first thing we want to do is pass on the ben-

efit to the farmers. Hence the move has been 

initiated. I expect the markets to further re-

spond favourably and all other operators are 

able to follow us and offer reasonable price to 

their farmers,” he said. 

The Pune District Milk Producers’ Cooperative 

Union (the dairy which owns the brand Katraj) 

hiked their procurement price to Rs 27-28/ ear-

lier this month. 

An almost 20 per cent dip in milk procurement 

in the state is responsible for this steep price 

rise. At the start of the pandemic, dairies were 

getting ready for a price war with most paying 

their farmers in the range of Rs 26-27. However, 

as demand slumped and milk turned surplus, 

most dairies took to slashing their procurement 

prices. Prices in Maharashtra had dipped to 

around Rs 20-21 at the peak of the pandemic. 

As the government started easing up the lock-

down, demand made a slow but steady return 

and procurement prices started picking up 

across the state. Many farmers, however, had 

either reduced their herd or cut down on feed 

and supplement which took a toll on their milk 

production. 

On the other hand, prices of commodities like 

skimmed milk powder (SMP) and white butter 

have increased which have seen dairies scram-

bling to corner as much milk as possible. At pre-

sent, the SMP is retailing at Rs 250-270/ per kg, 

while white butter is priced at Rs 300-320. 

RS Sodhi, managing director of the Gujarat Co-

operative Milk Marketing Federation (the coop-

erative giant which sells its milk and dairy prod-

ucts under the brand Amul), said India has 

around 1.5 lakh tonnes of SMP and 50,000 

tonnes of fat with various dairies. 

While dairies in Maharashtra have talked about 

a procurement dip, Sodhi said they have seen 
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their collection increase by 17 per cent to the 

present 295 lakh litres. “Overall, there is a dip in 

milk production in the country but Maharash-

tra’s dip is quite sharp,” he said. The present 

price range is expected to continue till the start 

of the next flush season later in October. 

 

 

MCA orders inquiry into books of Mother Dairy F&V Pvt Ltd 
FEB 11, 2021 

https://dairynews7x7.com/mca-orders-inquiry-into-books-of-mother-dairy-fv-pvt-ltd/ 

he government has ordered an inquiry 

into the books of Mother Dairy Fruit and 

Vegetable Private Ltd (MDFVL), a 

wholly-owned subsidiary of the National Dairy 

Development Board. 

Responding to a question in the Rajya Sabha, 

Minister of State for Finance and Corporate Af-

fairs Anurag Thakur said, “An inquiry under Sec-

tion 206 of the Companies Act, 2013 was or-

dered.” Section 206 of the Companies Act gives 

the Registrar of Companies the power to call for 

information, inspect books and conduct inquiry 

with respect to any company. Thakur was re-

sponding to a question by Manoj Jha on losses 

of MDFVL in the Rajya Sabha on February 9. 

MDFVL had reported losses amounting to Rs 

142 crore in the year ended March 31, 2019. It 

reported loss of Rs 249 crore in the year ended 

March 31, 2020. 

Though the status of the inquiry is not known, 

sources say it could be in relation to a complaint 

by an individual alleging fraud amounting to 

about Rs 1,000 crore at the company or linked 

to investments of Rs 190 crore by MDFVL in 

IL&FS in August 2018. 

In May 2019, The Indian Express had reported 

that having received a complaint, alleging sev-

eral instances of fraud amounting to Rs 1,000 

crore at MDFVL and seeking a Serious Fraud In-

vestigation Office probe, the Department of 

Economic Affairs had directed the same to the 

Secretary, Ministry of Corporate Affairs for 

“necessary action”. The DEA also directed the 

complaint to the Secretary, Ministry of Agricul-

ture. 

Besides this, the company has suffered loss on 

account of investments in IL&FS in 2018-19. 

In the notes to account for FY19, it is men-

tioned, inter-alia, that “as a result of increased 

credit risk in relation to outstanding balances 

from IL&FS and the uncertainty prevailing due 

to proceedings pending with NCLT, the manage-

ment has provided for full amount of Rs190.85 

crore year ended 31st March, 2019. The same 

has been disclosed as an exceptional item in re-

sults. The company, however, continues to 

monitor the developments in this matter closely 

as more information/outcome to the resolution 

plan of IL&FS becomes available and is commit-

ted to take appropriate legal action that may be 

necessary to ensure full recoverability”. 
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Dairy farmers request AP Govt to supply high yielding dairy cattle 
FEB 11, 2021 

https://dairynews7x7.com/dairy-farmers-request-ap-govt-to-supply-high-yielding-dairy-cattle/ 

 
airy farmers from several districts 

urged the government to put in place 

quality checks in the procurement of 

milch cattle, alleging that buffaloes and cows 

that they had bought in recent years were of 

poor health. 

The farmers alleged that irregularities were tak-

ing place in the procurement of milch buffaloes 

and cows, and appealed for measures to ensure 

procurement of high-yield cattle in order to 

save the dairy sector. 

In 2007, then Chief Minister Y.S. Rajasekhara 

Reddy had launched the ‘Pasu Kranthi Scheme’ 

for the benefit of farmers, which the YSR Con-

gress Party government relaunched as YSR 

Cheyuta (supply of milch animals) to women 

beneficiaries in the State. 

Under the scheme, milch cattle of Murrah, Gir, 

Shahiwal, CB Jersey and other varieties will be 

supplied by agencies from Gujarat, Tamil Nadu, 

Punjab, Karnataka, Maharashtra and Haryana to 

the farmers in Andhra Pradesh. 

Poor quality cattle supply 

However, some companies were allegedly sup-

plying poor quality buffaloes and cows for the 

last few years, causing huge losses to the bene-

ficiaries. A few persons, who were facing allega-

tions of scams and irregularities, had also filed 

tenders for supply of animals and caused huge 

loss, the farmers alleged. 

“Each buffalo should give about eight litres of 

milk per day as per the guidelines issued by the 

government, but the animal is not giving even 

one litre, and the veterinary doctors have also 

confirmed this. The government has ordered an 

inquiry into the scam in 2019, which is pend-

ing,” said a beneficiary B. Venkata Rao. 

“We request the government and Animal Hus-

bandry officials to take measures to keep out 

middlemen and allot tenders for genuine agen-

cies for better implementation of the scheme,” 

said P. Ram Babu, a farmer from Jangareddy-

gudem in West Godavari district said. 

 

 

Karimnagar Dairy opens three more stores in Telangana 
FEB 11, 2021 

https://dairynews7x7.com/karimnagar-dairy-opens-three-more-stores-in-telangana/ 

o facilitate expansion of the marketing 

network and increase sales of milk and 

milk products of Karimnagar Milk Pro-

ducer Company Limited, the authorities opened 

three departmental dairy parlours in different 

areas of the district. 

Besides Velgatoor mandal in the erstwhile Ka-

rimnagar district, parlours were opened in 

Mancherial and Bellampalli towns of erstwhile 

Adilabad district on Monday. 

Karimnagar Dairy Managing Director P Shankar 

Reddy along with Marketing Manager Rajashek-

har Reddy and others had formally inaugurated 

the departmental dairy parlours. 

Speaking on the occasion, Shankar Reddy said 

that they were opening new dairy parlours to 
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ensure the availability of all the dairy products 

at the doorstep of the people in various parts of 

the Karimnagar and Adilabad towns. 

He said that they were expanding their market-

ing network in the erstwhile Adilabad district 

too. They have already opened parlour in Nir-

mal town and freshly added two parlours in 

Mancherial and Bellampalli towns. 

Very soon, they would open a dairy parlour in 

Adilabad town to cater to the requirements of 

the district headquarters, he added. 

 

 

Dairy farmers urge officials to supply high yield cattle 
FEBRUARY 10, 2021 01:19 IST 

https://www.thehindu.com/news/national/andhra-pradesh/dairy-farmers-urge-officials-to-supply-high-yield-cat-

tle/article33796434.ece#:~:text=Dairy%20farmers%20from%20several%20dis-

tricts,years%20were%20of%20poor%20health. 

airy farmers from several districts 

urged the government to put in place 

quality checks in the procurement of 

milch cattle, alleging that buffaloes and cows 

that they had bought in recent years were of 

poor health. 

The farmers alleged that irregularities were tak-

ing place in the procurement of milch buffaloes 

and cows, and appealed for measures to ensure 

procurement of high-yield cattle in order to 

save the dairy sector. 

In 2007, then Chief Minister Y.S. Rajasekhara 

Reddy had launched the ‘Pasu Kranthi Scheme’ 

for the benefit of farmers, which the YSR Con-

gress Party government relaunched as YSR 

Cheyuta (supply of milch animals) to women 

beneficiaries in the State. 

Under the scheme, milch cattle of Murrah, Gir, 

Shahiwal, CB Jersey and other varieties will be 

supplied by agencies from Gujarat, Tamil Nadu, 

Punjab, Karnataka, Maharashtra and Haryana to 

the farmers in Andhra Pradesh. 

However, some companies were allegedly sup-

plying poor quality buffaloes and cows for the 

last few years, causing huge losses to the bene-

ficiaries. A few persons, who were facing allega-

tions of scams and irregularities, had also filed 

tenders for supply of animals and caused huge 

loss, the farmers alleged. 

“Each buffalo should give about eight litres of 

milk per day as per the guidelines issued by the 

government, but the animal is not giving even 

one litre, and the veterinary doctors have also 

confirmed this. The government has ordered an 

inquiry into the scam in 2019, which is pend-

ing,” said a beneficiary B. Venkata Rao. 

“We request the government and Animal Hus-

bandry officials to take measures to keep out 

middlemen and allot tenders for genuine agen-

cies for better implementation of the scheme,” 

said P. Ram Babu, a farmer from Jangareddy-

gudem in West Godavari district said. 
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Dairy farmers achieved freedom without any MSP: Sodhi 
February 10, 2021 

https://www.indiancooperative.com/co-op-news-snippets/dairy-farmers-achieved-freedom-without-any-msp-

sodhi/ 

 
eacting to one of the tweets of Prime 

Minister Narendra Modi, GCMMF MD R 

S Sodhi said 10 crore cattle rearers in 

our country have achieved freedom without any 

MSP, Fertilizer Subsidy, Crop Subsidy, Seed Sub-

sidy, priority sector loan subsidy, crop insurance 

subsidy, power subsidy and income tax exemp-

tion subsidy. 

The PM had written, “Milk Production is not re-

stricted in any way. In the milk sector private as 

well co-operative are working together. Why 

the freedom like cattle rearers should not be 

extended to small and marginal farmers who 

produce grain and pulses”, he wrote. 

The entire animal husbandry sector contributes 

immensely to nutrition and empowers the most 

marginal of farmers and landless labourers. Milk 

alone accounts for around 100 million produc-

ers, most marginal, with no land. 

 

 

 

Paras dairy launches mooPay a digital direct payment for dairy farmers 
FEB 9, 2021 

https://dairynews7x7.com/paras-dairy-launches-moopay-a-digital-direct-payment-for-dairy-farmers/ 

 
RS Foods’s Paras Dairy brand, in collab-

oration with tech startup and World 

Economic Forum’s technology pioneer 

Stellapps, has launched a  first of its kind fully 

automated user friendly digital direct farmers 

payment application “mooPay”. “Paras for years 

has been trying to achieve a direct relationship 

with farmers. We have invested a lot of capital 

in making the procurement process transparent 

and help dairy farmers to increase their in-

come,” said Narendra Nagar, CMD, VRS 

Foods.End 

PARAS’s history reflects back to 1960, when the 

procurement of milk started with 60 Liters of 

milk. The only fundamental that worked right 

from day one is the quality, which got rein-

forced everyday of progress. Ch. Ved Ram, the 

founder and promoter of our company was one 

of the connoisseurs in the dairy farm industry. 

Ved Ram & Sons started as a partnership com-

pany in April 1986. Their first unit was estab-

lished in 1987 under company’s name VRS 

Foods Limited and since then it’s in tandem 

with the rapidly changing technology, produc-

tion units are well armed with the latest equip-

ment. These facilities enable Paras to cater to 

the needs of their clients by selling over 2, 

50,000 liters of milk per day in Delhi Metro. 

MooPay is a platform which is one of the 

fintech solutions Stellapps has developed for 
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dairies and dairy farmers. mooPay acts as a pay-

ment gateway for dairies to make payments to 

every registered farmer, removing the risks and 

costs of transferring money to hundreds of 

thousands of farmers in hundreds of villages. 

 

 

 

Milk and dairy products prices increased in Bihar due to inflation 
FEB 9, 2021 

https://dairynews7x7.com/milk-and-dairy-products-prices-increased-in-bihar-due-to-inflation/ 

 
ilk and dairy products prices have 

seen a big rise due to impact of infla-

tion. The prices of milk and dairy 

products have increased in Bihar. The prices of 

milk and related products have been hiked by 

Bihar milk brand Sudha. Sudha has increased 

the prices of milk by up to Rs 3, said a Zee News 

report.  This will hurt the pockets of common 

man even more with the prices of most of the 

essential items going through the roof al-

ready.  The new rate has come into effect from 

February 7. 

The prices of Sudha milk have been increased 

on an average from Rs 2 to Rs 3. As per Zee 

News, the increased prices on packet milk will 

come into force from February 7. With the new 

prices, 250-gram peda, a sweet made by milk, 

will now cost Rs 100 against Rs 90 earlier. Simi-

larly, the price of half litre (5000gm) ghee has 

been increased from Rs 230 to Rs 250. Now, 

milk producer willwill get Rs 2.43 more on per 

litre milk, depending on fat and solids-not-fat 

(SNF). 

For milk suppliers, price of milk has been in-

creased on an average by Rs 1.36 per litre. The 

new rate will be applicable for milk producers 

from February 11. COMFED had said last Friday 

that the prices have been increased keeping in 

mind demand of milk producers.  

 Sudha milk new rates 

Full cream: Rs 52 per litre 

Standard: Rs 46 per litre 

Cow milk: Rs 43 per litre 

Toned: Rs 41 per litre 

Double toned: Rs 37 per litre 

T-special: Rs 40 per litre 

Ghee 500gm: Rs 275 

Paneer 200 gm: Rs 70 

Milk cake 250 gram: Rs 100 

Butter 100 gm: Rs 48 

Gulab Jamun: Rs 220 per kg 
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PM Modi lauds contribution of dairy farming in the Farmer’s Income 
FEB 9, 2021 

https://dairynews7x7.com/pm-modi-lauds-contribution-of-dairy-farming-in-the-farmers-income/ 

rime Minister Narendra Modi made 

some pertinent points on the much-

needed farm reforms and did well by 

mentioning the contribution of dairy farming. In 

his Rajya Sabha address on Monday, he said: 

“The contribution of dairy farming is over 28 

per cent in the agricultural market in India. Its 

trade is worth Rs 8-lakh crore. The value of milk 

is both higher than food grains and pulses com-

bined together.” 

This has to be seen in light of the government’s 

attempts to improve rural incomes. But how to 

increase the rural income should be the focus. 

The government data paints a dismal picture as 

it reveals the growth of income through cultiva-

tion to be 3 per cent and through animal hus-

bandry 14 per cent. The per capita income in 

the village is Rs 6,500. All these figures come in 

the backdrop of the government’s efforts in 

doubling farmer’s income. Once the income is 

doubled, it will lead to growth opportunities. 

Animal Husbandry sector 

Now when we come to the dairy/animal hus-

bandry sector, we find that it contributes 28 per 

cent to the agriculture GDP and 4.5 per cent to 

the national GDP. But the agriculture contribu-

tion to the GDP is reducing day by day. At the 

time of Independence, it was 50 per cent and it 

is just 15 per cent now. It shows that the agri-

culture cultivation is going down, while the ani-

mal husbandry is going up. (Animal husbandry is 

Rs 11-lakh crore and the diary is Rs 8-lakh 

crore). With this, we see that dairy value is 

more than the combined price of wheat, paddy 

and sugarcane, where the Minimum Support 

Price (MSP) is there. In the milk sector, there is 

no MSP. 

Next, we see that in the agriculture cultivation, 

only landowner farmers are involved, and in 

dairy, more than 80 per cent of landless and 

marginal farmers are involved. 

The three farm reform measures taken by the 

government enable the farmers to sell their 

produce freely to anybody, anywhere and at 

any price. The industry was liberalised in 1991 

and the dairy industry was liberalised in 1992. 

Although even before that farmers were free to 

sell their produce to anybody, there were re-

strictions on the investments by the private sec-

tor under certain categories. 

Growth in the dairy sector 

If you see the dairy industry, its growth in pro-

duction in the last ten years is more than 6 per 

cent, which is three times more than the in-

crease in world milk production. In the case of 

milk, neither we are surplus nor deficit, we pro-

duce what we consume. Where in the case of 

wheat, paddy and sugarcane, we have got sur-

plus but no opportunity for exports. We have a 

deficit for pulses and edible oil and we are im-

porting Rs 75,000 crore worth of edible oil and 

Rs 10,000 crore worth of pulses. So the inten-

tion of farm bills is to free farmers like industry 

and animal husbandry and dairy farmers. 

We need to divert our agriculture from domes-

tic surplus (wheat, paddy and sugarcane) to im-

port substitution (edible oil and pulses). 

Agriculture farmers who are mainly landowners 

get subsidies like fertilisers, power, seed, crop 

insurance subsidy, etc. worth Rs 2,15,000,00 

per annum as said in the latest Union Budget. 

On the other hand, the animal husbandry gets 

only Rs 3,500 crore, (1.5 per cent of the agricul-

ture budget). 

APMC versus milk cooperatives 

Also, I would like to share that in the case of ag-

riculture, there are 6,000 to 7,000 APMCs and 

for the milk sector, there are more than 3 lakh 

mandis in 6,000 villages. So we see that with 

the corporates, there is competition based on 

their supply chain efficiency. 
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I feel that if the government can encourage 

more MSMEs to enter into buying and aggregat-

ing agriculture crops at the village level, this ap-

prehension of the bigger industries monopolis-

ing the purchase can be addressed. 

 

 

Charaka Dairy forays into ayurvedic medicines 
February 08, 2021 

https://www.thehindubusinessline.com/news/national/charaka-dairy-launches-ayurvedic-medicines/arti-

cle33784692.ece 

haraka Dairy, a local dairy with desi Gir 

cows, has forayed into manufacture of 

ayurvedic medicines. 

Launching Charaka Panchagavya Sanjeevi, Go 

Panchakam and Go Ghritam here on Monday, 

Charaka Dairy Chairman and Managing Director 

M Suryanarayana Reddy said the firm was pro-

curing all the raw material for the medicines 

(milk, ghee, curd etc) were being sourced inter-

nally. 

He said the firm would expand the offerings in 

the next few months. 

“We received a licence from the Department of 

Ayush, Telangana,” he said. The 12-year-old 

dairy is located at Andhole near Sangareddy dis-

trict. 

 

 

PM's Dairy Industry Nudge May be Key in Resolving the Farm Crisis: Amul's R S Sodhi on 

Why the Agri Sector Needs a 'White Revolution' 

FEBRUARY 08, 2021, 22:46 IST 
https://www.news18.com/news/opinion/opinion-pms-dairy-industry-nudge-may-be-key-in-resolving-the-farm-

crisis-amuls-r-s-sodhi-on-why-the-agri-sector-needs-a-white-revolution-3407048.html 

rime Minister Narendra Modi made 

some pertinent points on the much-

needed farm reforms and did well by 

mentioning the contribution of dairy farming. In 

his Rajya Sabha address on Monday, he said: 

“The contribution of dairy farming is over 28 

per cent in the agricultural market in India. Its 

trade is worth Rs 8-lakh crore. The value of milk 

is both higher than food grains and pulses com-

bined together.” 

This has to be seen in light of the government's 

attempts to improve rural incomes. But how to 

increase the rural income should be the focus. 

The government data paints a dismal picture as 

it reveals the growth of income through cultiva-

tion to be 3 per cent and through animal hus-

bandry 14 per cent. The per capita income in 

the village is Rs 6,500. All these figures come in 

the backdrop of the government's efforts in 

doubling farmer’s income. Once the income is 

doubled, it will lead to growth opportunities. 

Now when we come to the dairy/animal hus-

bandry sector, we find that it contributes 28 per 

cent to the agriculture GDP and 4.5 per cent to 

the national GDP. But the agriculture contribu-

tion to the GDP is reducing day by day. At the 

time of Independence, it was 50 per cent and it 

is just 15 per cent now. It shows that the agri-

culture cultivation is going down, while the ani-

mal husbandry is going up. (Animal husbandry is 

Rs 11-lakh crore and the diary is Rs 8-lakh 

crore). With this, we see that dairy value is 

more than the combined price of wheat, paddy 

and sugarcane, where the Minimum Support 

Price (MSP) is there. In the milk sector, there is 

no MSP. 

Next, we see that in the agriculture cultivation, 

only landowner farmers are involved, and in 
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dairy, more than 80 per cent of landless and 

marginal farmers are involved. 

The three farm reform measures taken by the 

government enable the farmers to sell their 

produce freely to anybody, anywhere and at 

any price. The industry was liberalised in 1991 

and the dairy industry was liberalised in 1992. 

Although even before that farmers were free to 

sell their produce to anybody, there were re-

strictions on the investments by the private sec-

tor under certain categories. 

If you see the dairy industry, its growth in pro-

duction in the last ten years is more than 6 per 

cent, which is three times more than the in-

crease in world milk production. In the case of 

milk, neither we are surplus nor deficit, we pro-

duce what we consume. Where in the case of 

wheat, paddy and sugarcane, we have got sur-

plus but no opportunity for exports. We have a 

deficit for pulses and edible oil and we are im-

porting Rs 75,000 crore worth of edible oil and 

Rs 10,000 crore worth of pulses. So the inten-

tion of farm bills is to free farmers like industry 

and animal husbandry and dairy farmers. 

We need to divert our agriculture from domes-

tic surplus (wheat, paddy and sugarcane) to im-

port substitution (edible oil and pulses). 

Agriculture farmers who are mainly landowners 

get subsidies like fertilisers, power, seed, crop 

insurance subsidy, etc. worth Rs 2,15,000,00 

per annum as said in the latest Union Budget. 

On the other hand, the animal husbandry gets 

only Rs 3,500 crore, (1.5 per cent of the agricul-

ture budget). 

Also, I would like to share that in the case of ag-

riculture, there are 6,000 to 7,000 APMCs and 

for the milk sector, there are more than 3 lakh 

mandis in 6,000 villages. So we see that with 

the corporates, there is competition based on 

their supply chain efficiency. 

I feel that if the government can encourage 

more MSMEs to enter into buying and aggregat-

ing agriculture crops at the village level, this ap-

prehension of the bigger industries monopolis-

ing the purchase can be addressed. 

 

 

 

India marching ahead in Dairy farming 
Feb 07, 2021 

http://www.uniindia.com/india-marching-ahead-in-dairy-farming/south/news/2312390.html 

ubballi, Feb 7 (UNI) India has taken 

over US and is now the Number one 

Nation in the world in the field of Ani-

mal husbandry and dairy farming and Produc-

tion, according to Dr. Ashok Dalwai, CEO Na-

tional Rainfed Area Authority, Union Ministry of 

Agriculture and Farmers’ Welfare. 

Speaking at An Interactive Session on Doubling 

of Farmers’ Income at the Karnataka State Rural 

Development and Panchayat Raj University, 

Gadag on Saturday, Dr. Dalwai said that the 

United States of America was the number one 

Country in the World so far in Animal Hus-

bandry, Dairy Farming and Production, But India 

has not only overtook America, but now pro-

ducing twice the Amount of Dairy products 

comparing to what the USA was producing. 

Calling upon the Farmers to follow the Advise of 

Mahatma Gandhiji to adopt themselves into 

Farming and keeping their villages as the Centre 

of their Agricultural activities to achieve Na-

tional prosperity, Dr. Dalwai said that the Agri-

culture is the only means through which the 

eradication of poverty is possible in the Coun-

try. According to him, Cultivating, Processing 

and Marketing the crops meeting the demands 

of the International Market would definitely 

help in the direction of doubling the Farmers’ 
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income. Plus the Center’s Schemes under the 

Aatma Nirbhar Yojana will also help the Farmers 

to a great extent in doubling their income, he 

added. 

 

 

Bihar: Milk, LPG price hike adds to people’s woes 
Feb 07, 2021 

https://timesofindia.indiatimes.com/city/patna/milk-lpg-price-hike-adds-to-peoples-woes/arti-

cleshow/80726863.cms 

ATNA: The growing prices of essential 

commodities have added to the woes of 

common people already hit hard finan-

cially due to the Covid-19 and the following 

lockdown last year. 

While the COMFED, which sells its products in 

the state and outside under the brand name 

‘Sudha’, has decided to increase the prices of 

the available varieties of milk by Rs2 per litre, 

the government has also hiked the LPG price by 

Rs25 per cylinder. 

Executive director and state head of Indian Oil 

Corporation, Vibhash Kumar, said the fuel pric-

ing is linked to various aspects like import par-

ity, international crude oil prices plus the local 

taxes. “The fluctuation in prices from the past 

few months is due to the change in interna-

tional crude prices. Since there is a substantial 

price rise in international market and it cannot 

be applied in one go, a percentage of it is raised 

every month,” he explained. 

Rajiv Verma, general manager of Bihar State 

Milk Cooperative Federation Ltd (COMFED), 

said the new prices will be effective from Sun-

day. “The rate of milk procurement has also 

been increased by Rs2.43 per litre on the farm-

ers’ demands. They were demanding hike due 

to the increase in production cost,” he said. 

However, he justified the price hike saying that 

the farmers would benefit from it. “Other states 

have already increased the rate of milk and its 

products. Due to increase in various operational 

costs, the consumer price of milk has been re-

vised,” Verma said.  

The price hike of such basic commodities has 

disappointed common people. “This past year, 

we have incurred additional charges from fre-

quent visits to hospitals, regular check-ups for 

Covid , medications and other things. The gov-

ernment should not increase the price of basic 

commodities as the pandemic has already af-

fected we the middle class people,” said Shashi 

Sinha, a 54-year-old homemaker. 

Tripti Prakash, a resident of Krishna Nagar, ech-

oed similar views. “The government should lis-

ten to the common people and offer some res-

pite. Instead of increasing the prices of milk and 

LPG, government should come up with other 

plans to stabilize the economy,” she said. 

Expressing concern over her personal finances, 

Vandana Singh of Boring Road area said, “Being 

a homemaker, it’s becoming difficult for me to 

manage my household budget. The increased 

prices will further burden the household ex-

penses.” 

Amrendra Kumar, state LPG head of Bharat Pe-

troleum, said, “The constant price hike is now a 

routine phenomenon which the people have to 

adjust to. Nothing can be done about it from 

our side.” 
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India, EU discuss re-initiating talks on bilateral free trade pact starting with interim agree-

ment 
February 06, 2021 

https://www.thehindubusinessline.com/news/india-eu-discuss-re-initiating-talks-on-bilateral-free-trade-pact-

starting-with-interim-agreement/article33765774.ece 

ndia and the EU have discussed holding reg-

ular interactions for re-initiation of the bi-

lateral trade and investment agreement (In-

dia-EU BTIA) with an interim agreement, to 

start with, according to an official statement. 

Commerce and Industry Minister Piyush Goyal 

and the European Union Executive Vice-Presi-

dent & Trade Commissioner Valdis Dombrov-

skis, in the first High-Level Dialogue (HLD), on 

Friday, also talked about the importance of 

global cooperation and solidarity in a post-

Covid-19 era, a release issued by the Commerce 

& Industry Ministry on Saturday stated. 

“In a significant step forward, regular interac-

tions for re-initiation of bilateral trade and in-

vestment agreements, with an interim agree-

ment, to start with, were also discussed,” the 

release stated. 

Negotiations for India-EU BTIA, launched in 

2007, were suspended in 2014 following differ-

ences over market access for key items such as 

automobiles, wines & spirits, dairy and also the 

movement of professionals. 

Subsequent attempts to re-start the talks failed 

as the EU also wanted labour, environment and 

government procurement issues to be part of 

the pact. At the 15th India-EU Leader’s Summit 

in July 2020 the two sides agreed to explore the 

possibility of renewing the BTIA talks and also 

decided to establish the HLD. 

In Friday’s meeting, the two agreed to work for 

further deepening of bilateral trade and invest-

ment relationship through a series of regular 

engagements, aiming at quick deliverable for 

the businesses in these tough times. 

“The Ministers also agreed to meet within the 

next three months, with an objective for reach-

ing consensus on a host of bilateral trade & in-

vestment cooperation issues viz. a bilateral Reg-

ulatory Dialogue, an India-EU Multilateral Dia-

logue to explore further possibilities of coopera-

tion, etc,” the release said. 

 

 

India targets avg milk yield from 1861 to 3000 Kgs/yr : Atul Chaturvedi 
FEB 6, 2021 

https://dairynews7x7.com/india-targets-avg-milk-yield-from-1861-to-3000-kgs-yr-atul-chaturvedi/ 

 
ndia’s journey from a milk deficit country to 

one of surplus has been momentous. Initi-

ated in 1970, Operation Flood was arguably 

the world’s most ambitious dairy development 

programme that transformed India into one of 

the largest milk producers. India’s milk produc-

tion rate in the past few decades has, in many 

ways, been symbolic of the upward trajectory of 

the country’s economy and influence. The per 

capita availability of milk in 2018-19 was 394 

grams per day as against the world average of 

302 grams. 

Between 2016 and 2019, the annual milk pro-

duction in the country registered a Compound 

Annual Growth Rate of 6.4 per cent. Today, 

with an annual production of 187.75 million 

tonnes (as per 2018-19 data), India accounts for 
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about 22 per cent of the world’s milk produc-

tion. However, India is yet to join the ranks of 

major milk exporting nations, as much of what 

we produce is directed towards meeting do-

mestic demands. So, to unpack the issues facing 

our dairy sector, it is pertinent to dive deep and 

list out the factors that have been hampering 

the productivity levels of our cows. 

Dairy development 

The dairy sector assumes a great deal of signifi-

cance on account of multiple reasons – for one, 

it has to do with the socio-cultural affinity to-

wards cows and dairy products in large parts of 

the country, and as an industry, it employs 

more than 70 million farmers. However, the cry-

ing need of the hour is for us to identify ways in 

which we can enhance the return on invest-

ment for our farmers. Recent data indicates 

that indigenous cows produce 3.01 kg of milk 

per cow per day while the yield of exotic cross-

bred cows is 7.95 kg. This implies that, overall, 

the average productivity output of indigenous 

cattle (both non-descript and high yielding in-

digenous breeds) is only 1099 kg per animal per 

year, while for cross-bred cattle average 

productivity is 3073 kg per animal per year. So, 

the magic word is ‘cross breeding’. 

Cross breeding has taken off in a big way be-

cause of the advancements in reproductive 

technologies like In Vitro Fertilization (IVF), em-

bryo transfer process, and artificial insemina-

tion. Out of these processes, IVF and artificial 

insemination have proven to be the most popu-

lar and effective methods. Also Read – Looking 

at crime and punishment The NAIP (Nationwide 

Artificial Insemination Programme) Phase-I was 

launched by Prime , Narendra Modi in Mathura 

on September 11, 2019. 

Pashu Aadhar 

Every animal in the programme was assigned a 

12-digit unique identification number under the 

Pashu Aadhar scheme to ensure accuracy in 

tracking – the animal is monitored continuously 

from the period of artificial insemination till the 

birth of the calf. Building upon the first phase of 

the programme, NAIP Phase-II was initiated on 

the 1st of August 2020 with an allocation of Rs 

1090 crore in 604 districts covering 50,000 ani-

mals per district and is on track to be completed 

by the May 31, 2021. Under the programme, 

9.06 crore artificial inseminations will be per-

formed in 604 districts and is expected to lead 

to the birth of 1.5 crore high yielding female 

calves. 

Consequently, 18 Million Metric Tonnes of addi-

tional milk will be produced, as average produc-

tivity will be enhanced from 1861 kg per animal 

per year to 3000 kg per animal per year. Until 

now, Artificial Insemination (AI) technology has 

been the most used method in India, but its 

success hinges upon accuracy in heat detection 

and timely insemination. And this is where In 

Vitro Fertilization (IVF) technology will prove to 

be more effective. IVF has become a helpful 

tool in crossbreeding as under this technology 

semen from different bulls can be used to ferti-

lise each oocyte from a collection, that in turn 

enables greater genetic diversity from a single 

cow. 

IVF Labs 

Projects for the establishment of 30 IVF labs 

have already been sanctioned, and 15 labs have 

been made functional thus far. In the past six 

years, the Animal Husbandry and Dairying sec-

tor has received a great deal of impetus under 

the Hon’ble Prime Minister’s vision of ‘Make in 

India’ and towards becoming an ‘Aatmanirbhar 

(self-reliant) Bharat’. In keeping with our ethos 

of ‘Jai Kisan, Jai Vigyan’ the marriage of rural 

farming with the latest innovations in technol-

ogy will usher in unprecedented transfor-

mations in our dairy industry. 

 

 

 



Govt to take steps to make available KCC to more dairy farmers: Secretary 
FEB 6, 2021 

https://dairynews7x7.com/govt-to-take-steps-to-make-available-kcc-to-more-dairy-farmers-secretary/ 

 
ith banks hesitant to issue kisan 

credit cards (KCC) to livestock and 

dairy farmers, Animal Husbandry 

Secretary Atul Chaturvedi on Thursday said he 

has taken up the issue with his counterpart in 

the finance ministry to fix target for banks for 

issuing KCC to this category of farmers. 

For the financial year 2021-22, the government 

has raised the farm credit target to Rs 16.5 lakh 

crore, from Rs 15 lakh crore in 2020-21. Usually, 

KCC is given to farmers growing crops. But, the 

same was extended to fisheries, livestock and 

dairy farmers in 2018. 

“Obviously, banks take time to get adjusted to 

new area of credit extension. They are not used 

to it. There are initial hesitations which we are 

trying to overcome with the help of banks,” 

Chaturvedi told reporters commenting on the 

Budget announcements. 

The department is coordinating with banks to 

remove their apprehensions about issuance of 

KCC to livestock and dairy farmers, he said. 

Since 2018, about 6 lakh KCCs have been issued 

to dairy farmers associated with milk coopera-

tive across the country as part of a special drive 

taken under the Aatmanirbhar Bharat package, 

he added. 

The secretary said the KCCs were issued to 

these dairy farmers only after the concerned 

milk cooperatives gave an undertaking that they 

supply milk to them. 

“About 1 crore dairy farmers are associated 

with cooperatives across the country. Of which, 

over 52 lakh farmers had filled up forms and 

submitted to banks. 

“Already, 6 lakh dairy farmers have been given 

KCCs,” he said adding that the department is co-

ordinating with banks for the rest. 

The secretary said that higher farm credit target 

has been set for the next fiscal in the Budget 

2021. 

He added that the effort is to reach more live-

stock and dairy farmers, and he approached the 

finance ministry to allocate a fixed target to 

banks so that they are “forced” to issue KCCs to 

more number of livestock and dairy farmers. 

He also said the livestock and dairy sector con-

tributed 33 per cent in the country”s gross do-

mestic produce and, accordingly, the credit 

should be made available to the sector. 

According to experts, banks are hesitant in issu-

ing KCC to livestock and dairy farmers in the ab-

sence of collateral. 

The secretary said there has been a substantial 

increase in budget for the Ministry of Fisheries, 

Animal Husbandry and Dairying for the 2021-22 

fiscal. Much focus has been given on boosting 

infrastructure, breed development and disease 

control initiatives to not only increase the local 

production but also create job opportunities 

and export revenue, he added. 
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Unproductive cattle abandoned in scores in Hyderabad and around 
FEB 6, 2021 

https://dairynews7x7.com/unproductive-cattle-abandoned-in-scores-in-hyderabad-and-around/ 

 
airy farmers in the city who are unable 

to take of unproductive cows are let-

ting them loose on road. The hapless 

animals roam and often have to vie with fero-

cious street dogs to seek scraps and domestic 

garbage. “Around 40 injured cattles were res-

cued by our NGO last year and this year we 

have so far rescued many injured cattle. 

Once we rescue them, we shift them to various 

goshalas. Now-a-days, we see many cattle wan-

der on main roads,” says V Pradeep, president 

of Animal Warriors Conservation Society. “For 

the past several years I have been working with 

traffic officials and GHMC officials for rescuing 

cattle. Some cattle owners are using the cattle 

only for milk purpose and leaving them to fend 

for food during the rest of the day. 

This is witnessed especially on stretches along 

the outer ring road. Whenever we receive a call 

regarding injured cattle, then we immediately 

rush to the spot and rescue the cattle and shift 

them to the Goshalas. Last year, we rescued 

more than 100 cattle and a few were handed 

back over to owners and around 50 were 

shifted to Goshalas,” said Hema Bandela, an an-

imal activist from Shaikpet. 

 

 

 

Risk of Diabetes halves with consumption of dairy products : Dr V Mohan 
FEB 6, 2021 
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r. Verghese Kurien Centre of Excel-

lence housed at the Institute of Rural 

Management Anand organised an ex-

pert talk on “Role of Milk and Dairy Products in 

Lifestyle diseases like diabetes”, by Dr.V. Mo-

han, a Padma Shri awardee, and Chairman and 

Chief Diabetologist of Dr. Mohan’s Diabetes 

Specialities Centre and President of Madras Dia-

betes Research Foundation, Chennai. 

This year, 2021 is being celebrated as Dr..Ver-

ghese Kurien birth centenary year to reminisce 

the contributions of Dr. Kurien to the Indian 

dairy industry. Dr. Kurien brought operation 

flood in India and made the country self-suffi-

cient and the top producer of milk. This revolu-

tion not only brought prosperity for millions of 

farmers but also uplifted their socio-economic 

well-being. 

In recent times, there are several allegations are 

being made by few people of milk being un-

healthy. This lecture, which is based on pub-

lished scientific evidences shows that milk is ac-

tually beneficial to health. 

Milk and Mythology 

In his talk, Dr. Mohan thoroughly discussed all 

the aspects of milk, starting from mythology to 

the most modern science. He clearly stated that 

milk is a most ancient food and as per the Hindu 

mythology, Kamdhenu was the wish fulfilling 

cow. He also mentioned that as a child, Lord 

Krishna was called as ‘Makhan Chor’ due to his 

fondness for butter. Dr. Mohan spoke about the 
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goodness of milk and dairy products and 

claimed that the health benefits of milk is 

proven beyond any doubt, since centuries. 

After citing a few nutritional benefits of milk 

and clearing doubts about A1 and A2 milk, he 

discussed the research work done by several 

scientists in the area of diabetes, metabolic syn-

drome and other lifestyle diseases and their re-

lationship to consumption of dairy foods. He re-

ferred to a meta-analysis published in the Brit-

ish Journal of Nutrition in 2018, citing more 

than 10 research studies, which concluded that 

dairy food consumption including milk, yogurt 

and other dairy products were inversely related 

to the risk of metabolic syndrome and its com-

ponents such as hypertension, diabetes and 

obesity. The studies indicated that those who 

consume dairy products have 10 to 20% less risk 

of having hypertension and diabetes. He cited 

another meta-analysis, consisting of 15 studies 

which concluded that a modest increase in daily 

intake of dairy foods such as low-fat dairy, 

cheese and yogurt contributes to the preven-

tion of type 2 diabetes. 

Yogurt reduces the risk of diabetes 

Dr. Mohan also spoke about another significant 

study of 3 cohorts of US adults published in 

BMC Medicine which also concluded that higher 

intake of yogurt is associated with reduced risk 

of type 2 diabetes. Dr. Mohan then presented 

his own original work from India published in 

the British Journal of Nutrition in 2009 on die-

tary carbohydrates, glycaemic load, food groups 

and type 2 diabetes among urban Indian popu-

lation studied at Chennai. The results clearly in-

dicated that the consumption of dairy products 

reduced the chances of acquiring diabetes by al-

most 50%. Conversely, consumption of excess 

refined grains (polished white rice) was associ-

ated with a higher risk of type 2 diabetes. The 

analysis of results of over 10 years of follow-up 

of his cohort further indicated the protective ef-

fect of dairy products in the prevention of type 

2 diabetes.   

Dr Mohan finally referred to the Population of 

Urban Rural Epidemiology (PURE) study a large 

longitudinal study carried out for over 15 years 

with over 1,50,000 persons in 21 countries in 5 

continents, coordinated by Dr. Salim Yusuf from 

McMaster University, Canada. Five cities in In-

dia were also included in this study. In this 

study, total dairy was defined as milk, yogurt, 

various type of cheese, yogurt drink and mixed 

dishes prepared with dairy. The incidence i..e. 

new onset of hypertension and the type 2 dia-

betes were also defined using the international 

criteria. 

The PURE study results reported that higher in-

take of dairy was associated with a lower preva-

lence of hypertension and diabetes and this was 

published in the BMJ OPEN Diabetes Research 

journal. Finally, the results of another PURE 

study published in the prestigious journal ‘Lan-

cet’ showed that dairy intake reduced cardio-

vascular diseases and both total and cardiovas-

cular mortality. In other words people who took 

dairy products lived longer. This is conclusively 

proving the health benefits of dairy intake. 

Conclusion 

Finally, based on all the studies done so far, Dr. 

Mohan concluded that consumption of dairy 

products is associated with lower prevalence of 

diabetes, metabolic syndrome, hypertension, 

cardiovascular diseases, stroke and it even re-

duced mortality and improved longevity. There-

fore, he said consumption of dairy should be 

encouraged, especially in low- and middle-in-

come countries with poor dietary quality and 

poor protein intake as milk and dairy are a rich 

source of protein and calcium. 

Dr. Saswata Biswas, Acting Director of IRMA 

welcomed all the dignitaries and participants 

before beginning the lecture, while Dr. J B Pra-

japati, Chairperson of VKCoE and the Chairman 

of the Indian Dairy Association introduced the 

speaker and coordinated the entire event. The 

recording of this lecture is available in the offi-

cial YouTube channel of IRMA . 
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ew Delhi, Feb 5 (PTI) India's export of 

dairy products has declined 3.2 per 

cent in rupee terms during the April-

October 2020 period due to COVID-19 pan-

demic, but steps are being taken to help re-

cover from the loss, the government told Parlia-

ment on Friday. 

In a written reply to the Rajya Sabha, Minister 

of State for Fisheries, Animal Husbandry and 

Dairying Sajeev Kumar Balyan said the Agricul-

tural and Processed Food Products Export De-

velopment Authority (APEDA) and the govern-

ment are implementing various programmes to 

"recover from the losses by the dairy industry". 

"There is a decline of about 3.2 per cent in the 

amount of exports (rupees) during April-Octo-

ber 2020-21 in comparison to the same period 

in 2019-20, which is attributed to the COVID-

19," he said. 

In the case of import of dairy products, the min-

ister said it declined in both volume and value 

terms in the April-October period of the current 

financial year 2020-21. 

The country imported 26,496.56 tonnes of dairy 

products at a value of Rs 805.42 crore during 

April-October 2020, compared with 33,829.83 

tonnes at a value of Rs 831.82 crore in the year-

ago period, he added. 

To boost exports, the minister said the govern-

ment is implementing schemes such as the 

Dairy Processing and Infrastructure Develop-

ment Fund (DIDF), the National Programme for 

Dairy Development (NPDD), and Supporting 

Dairy Cooperatives and Farmer Producer Organ-

ization (SDCFPO). 

In a separate reply, the minister said farmers 

faced financial problems during the pandemic 

and to address this issue, a special drive was or-

ganised to distribute kisan credit cards (KCCs) to 

dairy farmers of milk cooperatives. 

By the end of campaign, about 52.46 lakh forms 

by dairy farmers were filled up and 44.83 lakh 

were submitted to banks. 

"Till January 22, 2021, 5.72 lakh new KCCs 

were sanctioned for dairy activities with a sanc-

tion limit of Rs 3,841.74 crore," the minister 

added. HRS hrs 

(This is an unedited and auto-generated story 

from Syndicated News feed, LatestLY Staff may 

not have modified or edited the content body) 
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ew Delhi, Feb 5 (PTI) India's export of 

dairy products has declined 3.2 per-

cent in rupee terms during the April-

October 2020 period due to COVID-19 pan-

demic, but steps are being taken to help re-

cover from the loss, the government told Parlia-

ment on Friday. 
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In a written reply to the Rajya Sabha, Minister 

of State for Fisheries, Animal Husbandry and 

Dairying Sajeev Kumar Balyan said the Agricul-

tural and Processed Food Products Export De-

velopment Authority (APEDA) and the govern-

ment are implementing various programmes to 

"recover from the losses by the dairy industry". 

He, however, did not share the exact export fig-

ure in rupee terms. 

"There is a decline of about 3.2 percent in the 

number of exports (rupees) during April-Octo-

ber 2020-21 in comparison to the same period 

in 2019-20, which is attributed to the COVID-

19," he said. 

In the case of import of dairy products, the min-

ister said it declined in both volume and value 

terms in the April-October period of the current 

financial year 2020-21. 

The country imported 26,496.56 tonnes of dairy 

products at a value of Rs 805.42 crore during 

April-October 2020, compared with 33,829.83 

tonnes at a value of Rs 831.82 crore in the year-

ago period, he added. 

To boost exports, the minister said the govern-

ment is implementing schemes such as the 

Dairy Processing and Infrastructure Develop-

ment Fund (DIDF), the National Programme for 

Dairy Development (NPDD), and Supporting 

Dairy Cooperatives and Farmer Producer Organ-

ization (SDCFPO). 

In a separate reply, the minister said farmers 

faced financial problems during the pandemic 

and to address this issue, a special drive was or-

ganised to distribute kisan credit cards (KCCs) to 

dairy farmers of milk cooperatives. 

By the end of campaign, about 52.46 lakh forms 

by dairy farmers were filled up and 44.83 lakh 

were submitted to banks. 

"Till January 22, 2021, 5.72 lakh new KCCs 

were sanctioned for dairy activities with a sanc-

tion limit of Rs 3,841.74 crore," the minister 

added. 
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fter his B2B exports business came to a 

standstill, entrepreneur Kishan Modi 

launched Milk Magic, a B2C dairy 

brand, to sell paneer, butter and cheese in In-

dia. It’s USP is simple: retail export-quality, 

value-added dairy products at competitive 

prices. The COVID-19-induced lockdown pre-

sented a huge problem of unsold inventory for 

entrepreneur Kishan Modi. 

His Bhopal-headquartered venture Jayshri Ga-

yatri Food Products (JGF) was into manufactur-

ing and selling paneer, butter, cheese, and 

other value-added dairy products to its B2B cus-

tomers.  His list of marquee international clients 

included McDonald’s, Domino’s and Subway in 

the US, countries in the Middle East, and South-

east Asia. 

In India, his customers included ITC, Britannia, 

Vadilal, Kwality Wall’s, and other FMCG ma-

jors.  Most of the venture’s dairy products origi-

nated from Madhya Pradesh to sell in other 

states and outside India. However, the lock-

down presented a unique obstruction. “Our 

sales came to a complete standstill when India 

closed its international and inter-state borders. 

The ready inventory was stuck at JGF’s facility, 

and we had no visibility on when Indian borders 

would reopen for trade,” Kishan tells SMBStory. 

However, like most challenging situations, this 

one too presented an opportunity – but only if 

Kishan dared to enter the B2C market. “Since 

India had closed its inter-state borders, the sup-

ply chains of national dairy brands were para-

lysed. Further, the household demand for dairy 

products was increasing. This presented local 
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and regional dairy manufacturers with a chance 

to fill the supply gaps within their states,” he 

says. Kishan decided it was the right time to 

take the risk and compete in the same market 

as dairy FMCG behemoths Amul and Britannia. 

This also allowed him to address JGF’s problem 

of unsold inventory by selling the products lo-

cally. A JGF truck at the company factory in Se-

hore, Madhya Pradesh . In late 2020, he 

launched Milk Magic, a domestic B2C dairy 

products brand, and began retailing in the do-

mestic market in Madhya Pradesh. Milk Magic’s 

USP is simple: it retails export-quality value-

added dairy products in the Indian market. 

“Customers loved our competitively-priced 

dairy products as they were of superior and in-

ternational quality. We received many repeat 

orders. Moreover, due to the health concerns 

created by the COVID-19 pandemic, consumers 

preferred packaged dairy products over loose 

and unbranded products. They were open to 

trying easily accessible and hygienic local 

brands, and this worked well in our favour,” he 

says. 

As restrictions eased and inter-state move-

ments of goods resumed, Kishan expanded Milk 

Magic to Bihar, Chhattisgarh, Rajasthan, Odisha, 

and Telangana.  The brand set up its national re-

tail network via distributors and direct tie-ups 

with large format food and grocery retailers 

such as Reliance Fresh.  It plans to build its own 

distribution channel by establishing physical 

outlets in major cities, and will also sell on 

online retailing platforms. With this omnichan-

nel strategy, 

Milk Magic will soon enter Karnataka, Tamil 

Nadu, and Kerala, and will later expand into Ma-

harashtra, Gujarat, Punjab, etc. In 2019-20, the 

parent company JGF recorded Rs 384 crore rev-

enue. Though Kishan doesn’t disclose the finan-

cial impact of the pandemic or his expenses, he 

says: “We suffered losses in the B2B segment 

during the pandemic, so we started focusing on 

the B2C segment. The timely decision to foray 

in the domestic B2C market kept us profitable.” 

Robust manufacturing setup 

A big reason for JGF’s resilience is its manufac-

turing setup at Sehore, Madhya Pradesh. The 

plant processes four lakh litres of milk per day 

to produce 25 metric tonnes of paneer, 30 

tonnes of butter, 20 tonnes of cheese, 30 

tonnes of skimmed milk powder, and 15 tonnes 

of whey powder daily. “We have the biggest, 

state-of-the-art manufacturing facility for dairy 

products in all of Central India,” Kishan says. 

An additional manufacturing facility is being de-

veloped adjacent to the existing plant, which 

will more than double JGF’s production capac-

ity. Kishan claims the new plant will be able to 

process five lakh litres of milk a day, and store 

4,000 tonnes of products. “It will be operational 

by the end of 2021. Once the new plant is com-

missioned, the older plant will be used exclu-

sively for processing whey powder, which is a 

by-product of paneer manufacturing,” he ex-

plains. 

Armed with an increased production capacity, 

Kishan and JGF plans to simultaneously focus on 

B2B and B2C segments, and play a larger role in 

the massive Indian dairy market which reached 

Rs 11.36 lakh crore in 2020, according to IMARC 

data. The value-added dairy products market 

comprises established brands like Amul and Bri-

tannia. It also includes large dairy brands such 

as Heritage Foods, upcoming brands Desi 

Farms, Aadvik Foods, Mr Dairy etc that are mak-

ing a difference with their strategies for farmer 

development and product innovation. 

The value-added dairy products market also has 

its fair share of local and unorganised players. 

Kishan believes the market has a huge potential 

for innovative and superior quality dairy prod-

ucts like Milk Magic. “There is enough room for 

all organised players without hurting each 

other. This is more true now, as consumers are 

willing to switch to packaged dairy products due 



to hygiene and safety concerns,” he says. Inside 

the JGF facility in Sehore 

Challenging past, promising future 

Kishan’s entrepreneurial zeal and experience in 

the value-added dairy products industry can be 

traced back to his father, Rajendra Prasad Modi, 

who started a small dairy business in 1982. 

Kishan and his brother joined in 1995 to make 

curd and supply it to Nagpur, but they didn’t 

make any profits. Over the years, Kishan 

launched his own dairy businesses, tried his 

hand at numerous ventures, and even began 

making paneer. Shifting camp between Indore 

and Morena, for the longest time, success had 

eluded Kishan. 

It was only in 2013 when he bought land in Se-

hore and set up the JGF plant did he put himself 

on a clear path to prosperity. Learning from 

past mistakes and challenges, the entrepreneur 

has big plans for JGF. The business intends to 

launch a range of flavoured milk that will in-

clude some unconventional flavours, and also 

introduce cheese spreads, filler cheese, marga-

rine, mayonnaise, gulab jamun, rasgulla, curd, 

buttermilk, and other products in its portfolio. 

“We are also building our ready-to-eat snacks 

segment under the brand name Inde’s Chef. 

This has a huge potential in the export markets, 

and I believe our potential business opportunity 

is worth Rs 30 crore in the first year,” Kishan ex-

plains. 

 

 

Plant-based beverages are no match for bovine milk 

FEB 5, 2021 

https://dairynews7x7.com/plant-based-beverages-are-no-match-for-bovine-milk/ 

 
ilk has been an unquestioned staple 

food of the Indian diet since centu-

ries. It is the first food that is re-

ceived by any mammal after birth. It is a nutri-

ent-dense food of highly bioavailable nutrients 

at a very low cost. Milk is considered almost a 

complete food. 

These days, some imitation products (plant-

based beverages) are trying to misguide and 

confuse consumers through systematic wrong 

marketing, using the dairy term “milk” for non-

dairy beverages. Under such circumstances, 

consumers must get science-based real infor-

mation on milk and milk products. 

The market of plant-based beverages (PBB) is 

relatively small compared to the dairy market. 

The PBB market was $17 billion, compared to 

$120 billion for cow milk in 2020. PBB sales are 

predicted to increase to $21 billion in 2026, 

from $12 billion in 2019. 

According to business analysis firm Business 

wire (2020), PBB sales in India are forecasted to 

grow to Rs 468 crore in 2024, from Rs 153 crore 

in 2018 and their compound annual growth 

rate is 20.7 per cent. 

In 2018, PBB sales in India were 40 per cent in 

northern, followed by western (30 per cent), 

southern (20 per cent) and eastern (10 per cent) 

parts of the country. Soya and almond bever-

ages consist of around 40 per cent of the mar-

ket share in India. 

Selection and consumption of any product as 

part of one’s diet are preference-based. If a per-
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son is changing his / her food habits by replac-

ing milk and milk products with plant-based 

dairy alternatives, one should not overlook the 

nutritional differences and health impact of the 

latter. The major problem in changing lifestyles 

these days is following trends while overlooking 

scientific facts. 

Nutritional importance of milk 

PBBs are commonly referred to as “plant milk” 

so that consumers presume that they are pur-

chasing products nutritionally equivalent to 

milk, which is not true. Consumers should un-

derstand that the nutritional composition of 

natural bovine milk is consistent and has only 

one source: milk. On the other hand, PBBs are 

manufactured products with several ingredients 

in varying proportions. 

Cow milk is higher in energy and fat compared 

to PBBs. The energy content of PBBs is primary 

ingredient specific, mainly oil and sugar, while 

the milk fat comprises numerous types of fatty 

acids with varying functional properties that 

give milk its unique flavor. 

Short-chain and medium-chain fatty acids pre-

sent in bovine milk exhibit various regulatory 

and signaling functions in the human body. Do-

cosahexaenoic acid (DHA) is an omega-3 fatty 

acid present in the milk fat required for a child’s 

brain development. 

Cow milk contains over six times the amount of 

protein present in almond, rice, and coconut-

based beverages. The protein quality and their 

digestibility are determined by protein digesti-

bility corrected amino acid score (PDCAAS). 

The PDCAAS score of cow milk protein is 121, 

while that of soy is 91, due to the naturally oc-

curring trypsin inhibitors, tannins, and phytates 

present in soy. The human body requires a bal-

ance of 22 amino acids to function correctly. 

Out of 22 amino acids, nine are essential amino 

acids (not produced by the human body) and 

they are present in milk. 

The carbohydrate present in milk is lactose, 

which is a naturally occurring disaccharide. It is 

comprised of glucose and galactose. Galactose 

is required in synthesis of glycolipids that are 

essential for the formation of brain tissues. 

The glycaemic index (GI) is a value used to 

measure how much a specific food increases 

blood sugar level. Lactose is a low GI sugar. On 

the other hand, the carbohydrate content of 

PBBs comprises mainly of added processed sug-

ars. 

The GI of cow milk is around 47, soy drinks (48), 

almond drinks (64), and rice drinks (up to 100). 

Hence, to reduce the intake of processed sugar 

and subsequently achieve low blood glucose 

levels, one should opt for real milk. 

Some people blame milk sugar lactose, as part 

of our population may be lactose intolerant. 

However, this intolerance depends on the dose 

of milk that you consume. 

Dairies do provide low lactose milk. Another al-

ternative is to use fermented milks like curd, yo-

gurt, buttermilk, etc, where almost 25 per cent 

of the lactose is hydrolysed. Galactose gener-

ated out of lactose is required for brain devel-

opment. 

It is essential to note that cow milk is naturally 

rich in many micronutrients, which its counter-

part PBB lacks and therefore, it is fortified with 

plenty of micronutrients. 

Cow milk is a recognised source of bioavailable 

calcium, that has an essential role in bone 

health. The European Commission has high-

lighted the importance of iodine for normal cog-

nitive function, thyroid function, growth in chil-

dren and regular skin maintenance. 

Cow milk is a rich source of iodine, that is again 

negligible in fortified PBB. Vitamin B12 is vital to 

keep nerves and blood cells healthy and to 

make DNA as well. About 250 milliltres of cow 

milk provide about 90 per cent of daily refer-

ence intake (2.5 milligram) of Vitamin B12. 

The cost of PBB is much higher than the price of 

cow milk, while nutrient density is very low. The 

product’s high cost gives the impression that it 



may be healthier, but the truth is the other way 

round. 

Dairy proteins have a very clean, neutral and 

mild, milky flavor, while PBB can be grassy, 

earthy and have a beany flavour. These off-fla-

vors usually create a need for flavour-masking 

agents, while dairy comes with far less require-

ment of such additives. 

This shows that cow milk is superior in nutri-

tion, taste and is economical too. 

The FSSAI in 2017 gave guidelines on using dairy 

terms, that shows that PBB can not use the 

term “milk.” The authority is also in amendment 

of the regulations of 2017 and defines the term 

‘analogue’ in the dairy context. This indicates 

that PBB is analogue and cannot misguide con-

sumers by using terms specific to dairy. 

Probably no dairy is against PBBs and respects 

the consumer’s choice. However, using the 

term milk, taking advantage of brand equity of 

milk and at the same time blaming milk does 

not look sensible and is purely a game of mis-

guiding and confusing the consumers. 

This should stop, and national and international 

legislation should be followed in the interest of 

the consumers. Milk is nutritionally superior 

and a “clean label” compared to PBBs. An ap-

peal to consumers is that health must always be 

on top while making food preferences. 

 

 

More Cadbury Dairy Milk production to return to Bournville 
4 February 
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ondelez International - which owns 

the chocolate brand - said some pro-

duction in continental Europe would 

return to the UK. 

Announcing a £15m investment at the Birming-

ham site, the company said from 2022, 125 mil-

lion more Dairy Milk bars would be manufac-

tured there. 

Bournville village was built by the Cadbury 

brothers in the 1870s. 

Mondelez' UK managing director Louise Stigant 

said Bournville was still considered the "heart of 

Cadbury" and bringing more Dairy milk produc-

tion back "home" offered an opportunity to in-

vest in the plant. 

Until now, about two thirds of Cadbury's choco-

late has been made in Birmingham, and the 

company said the new investment would see 

"almost all" of its products made at Bournville. 

About £11m of the new funding will go towards 

a new production line. 

The remaining £4m will be spent increasing its 

chocolate-making capacity. 

Last year, Bournville produced 35,000 tonnes of 

Cadbury Dairy Milk tablets - about 234 million 

bars - and this investment will allow them to 

make an additional 12,000 tonnes of chocolate. 

Some production will remain overseas, 

Mondelez said, and the firm also confirmed the 

investment would not lead to the creation of 

any new jobs. 

"At a time when manufacturing in the UK is fac-

ing significant challenges, it has never been 

more vital to secure the long-term competitive-

ness and sustainability of our business," Ms Sti-

gant added. 

Joe Clarke, national officer for Unite, said the 

decision meant the long-term security of the 

site was now "very positive". 

"It's exceptional news as a proud Brummie 

who's looked after the site Cadbury site for a 

number of years, it's always good to see job se-

curity, investment and more products coming 

back to the UK and in particular Birmingham," 

he said. 
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"It's the home of Cadbury Dairy Milk and I think 

it's welcome to be having this increase in vol-

umes with the increase in demand for chocolate 

under the present times we are enduring." 

Mondelez, which owns other brands including 

Toblerone and Milka, is one of the largest choc-

olate, biscuit and coffee producers in the EU. 

"Bournville is now much more competitive 

across our manufacturing network, particularly 

when it comes to producing high volume prod-

ucts such as Cadbury Dairy Milk tablets," 

Bournville manufacturing director, Roberto 

Gambaccini, said. 

"It's important that we continue this journey 

and this investment will see us take full ad-

vantage of the efficiencies that modernisation, 

and upskilling can create to continue the 

growth and success of the Bournville site." 

 

 

IFC to fund Parag’s milk working cap and expansion plans 
FEB 3, 2021 

https://dairynews7x7.com/ifc-to-fund-parag-milks-working-cap-and-long-term-expansion/ 

 
arag Foods Limited (Parag) is planning to 

raise money from International Finance 

Corporation (IFC) for meeting the com-

pany’s working capital needs and for its long-

term expansion plan. 

IFC committed around $31 million (around Rs 

230 crore) to Parag in the form of non-converti-

ble debentures to support the company’s work-

ing capital needs and long term Capex plans. 

IFC’s proceeds will be used for further develop-

ment of milk processing plants at two locations 

– Manchar in Maharashtra, and Palamner in An-

dhra Pradesh. 

Parag was established in 1992 and one of In-

dia’s largest dairy companies, catering to major 

cities in the country with a strong presence in 

western and southern India. 

Parag handles 3.5 mill LPD of milk 

It has a milk processing capacity of upto 

3,500,000 litres per day (LPD) – 2,000,000 LPD 

at Manchar, Maharashtra, 1,400,000 LPD at 

Palamner, Andhra Pradesh and 100,000 LPD at 

Sonipat, Haryana. 

The company has a well-diversified product 

portfolio ranging from liquid milk to value 

added products like UHT milk, cheese, butter, 

ghee (clarified butter), paneer (cottage cheese), 

yoghurt, curd, lassi, flavored milk, dairy whit-

ener and milk powder, sold under the brands 

‘GO’, ‘Gowardhan’, ‘Top Up’, ‘Avvtar’ and ‘Pride 

of Cows’, with value added products being > 

65% of sales. 

The company’s main sponsor is Devendra Shah, 

who together with his family, owns 46 per cent 

of Parag’s shares, while 29 per cent of the com-

pany is held by institutional shareholders and 

the balance 25 per cent is held by public share-

holders. 
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Ernakulam region too moves towards self-sufficiency in milk production 
FEBRUARY 04, 2021 01:28 IST 

https://www.thehindu.com/news/cities/Kochi/ernakulam-region-too-moves-towards-self-sufficiency-in-milk-pro-

duction/article33744425.ece 

he Ernakulam Regional Cooperative Milk 

Producers’ Union, comprising primary 

dairy societies and farmers under them 

in Ernakulam, Thrissur, Kottayam and Idukki dis-

tricts, is now procuring more milk than it sells 

on a daily basis, making the region the second 

in the State to bring Kerala closer to being self-

sufficient in milk production. 

ERCMPU chairman John Theruvath said on 

Wednesday that milk procurement in the region 

was to the tune of 3.60 lakh litres per day while 

sales stood around 3.30 lakh litres. Around 

30,000 litres of milk was being processed for 

value-added products, he said. 

The Ernakulam region comprises 933 Anand 

Pattern primary societies, to which 46,000 dairy 

farmers are affiliated. The increase in milk pro-

curement is a good sign after the fall in produc-

tion during the COVID-19 lockdown. The Er-

nakulam region had seen daily procurement fall 

to around 2.7 lakh litres during the lockdown. 

The Malabar Regional Cooperative Milk Produc-

ers’ Union, the largest of the three regional un-

ions, was the first in the State to achieve self-

sufficiency. Both Ernakulam and Thiruvananan-

thapuram regions depended on the Malabar re-

gion (comprising Kozhikode, Palakkad, Waya-

nad, Malappuram, Kannur and Kasaragod dis-

tricts) for getting supplies to meet shortage in 

procurement. 

The Malabar region accounts for about eight 

lakh litres of milk procurement daily. The region 

has 1,200 primary milk societies comprising 

three lakh dairy farmers. 

Minister for Dairy Development and Animal 

Husbandry K. Raju had told the Kerala Looks 

Ahead conference on Tuesday that the State ex-

pected to achieve self-sufficiency in milk pro-

duction by 2024. The State is preparing itself for 

establishing facilities for processing excess milk 

that will be produced. The facilities included an 

upcoming milk powder making unit near Val-

ancherry in Malappuram district, the Minister 

told the conference. 

The government has been providing subsidy to 

dairy farmers depending on the size of the size 

of farms and the number of animals kept. The 

Minister said the cooperative sector accounted 

for a total of 21.3 lakh litres of milk procured 

per day in the State. 

 

 

Dairy Farmers , Dairy Products in India : Where does it stands ? 
FEB 3, 2021 

https://dairynews7x7.com/dairy-farmers-dairy-products-in-india-where-does-it-stands/ 

he per capita availability of milk in India 

was 130 gram per day during 1950-51, 

which has increased to 374 gram per 

day in 2017-18. 

Dairy plays a crucial role in India’s food choices 

and local cuisines. From sweets, ghee, butter to 

pure milk and curd, it is consumed across the 

spectrum. India has emerged from a dairy defi-

cient country to the leading milk producer in 

the world today, with estimated production of 

milk in 2018-19 at 187 million tonnes. 

The National Sample Survey Office’s (NSSO) 

70th round survey shows that 23 per cent of ag-

ricultural households with exceedingly small 

pockets of land, less than 0.01 hectare have re-

ported livestock as their principal source of in-

come. Dairy industry has thus emerged as one 

of the key alternatives available to the Indian 
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farmer. It is inclusive in nature, and available for 

farmers across the financial spectrum. 

India is the top producer of milk in the world 

As per Department of Animal Husbandry and 

Dairy, India ranks first among the world’s milk 

producing nations since 1998 and has the larg-

est bovine (cow, buffalo, etc) population in the 

world. Milk production in India during the pe-

riod 1950-51 was 17 million tonnes, which has 

gone up to 176.4 million tonnes in 2017-18, and 

187 million tonnes in 2019-20. This phenomenal 

success is attributed to the head start given by 

programmes such as ‘Operation Flood’ during 

1970–1996, which focused on dairy develop-

ment activities. 

FAO (Food and Agriculture Organisation) has re-

ported and increase of 1.46% in the world milk 

Production from 800.2 million tonnes in 2016 to 

811.9 million tonnes in 2017. The per capita 

availability of milk in India was 130 gram per 

day during 1950-51, which has increased to 374 

gram per day in 2017-18. These encouraging 

statistics represent sustained growth in the 

availability of milk and milk products for our 

growing population. 

Government schemes 

Owing to the success and potential of the dairy 

sector so far, the government has initiated vari-

ous dairy development schemes, namely, Na-

tional Programme for Dairy Develop-

ment(NPDD), National Dairy Plan (Phase-I),Dairy 

Entrepreneurship Development Scheme(DEDS), 

Dairy Processing and Infrastructure Develop-

ment Fund (DIDF). The budget of 2020-21 has 

advanced existing provisions to facilitate dou-

bling of India’s annual milk processing capacity 

from 53.5 million tonnes (mt) to 108 mt by 

2025. Other provisions include Kisan Rail 

through Public Private Partnership (PPP) ar-

rangements. There shall be refrigerated freight 

trains as well. The government is also looking to 

eliminate “Foot and Mouth” disease, brucellosis 

bacteria in cattle and also “peste des petits ru-

minants” (PPR) in sheep and goats by 2025. 

There is also an increase in the coverage of arti-

ficial insemination from the present 30% to 

70%. 

Despite these initiatives, India’s dairy farm is 

facing numerous challenges: 

· The cattle has one of the lowest productivities 

in the world. As per Department of Animal Hus-

bandry and Dairy, continuous focus on cross 

breeding has led to decline in the number of in-

digenous breeds which had better adaptability. 

The disease-resistance and feed efficiency ratio 

are on the decline. Crossbreeding has had lim-

ited success. 

· There is a massive shortage of organized dairy 

farms, with a need for investment to make dairy 

industry at par with global standards. Improving 

productivity of farm animals is thus one of the 

major challenges. 

· Globalization has created avenues for in-

creased participation in international trade. 

However, along with-its stringent food safety 

and quality control standards have become 

stringent. A lot of food products have been 

banned from India. The dairy sector will also 

come under significant adjustment pressure to 

the emerging market and quality forces. 

Only 40% of the milk sold is with organised sec-

tor 

· As per Department of Animal Husbandry and 

Dairying, of the total milk production in India, 

48 % milk is consumed at the producer level or 

sold to non-producers mainly in the rural area. 

The balance 52 % of the surplus is available for 

sale to consumers in urban areas. Out of this 

52%, it is estimated that about 40 % of the milk 

sold is handled by the organized sector like co-

operatives and private dairies, and the remain-

ing 60 % by the unorganized sector. Lack of ac-

cess to markets including lack of infrastructure 

for milk collection, transportation, and pro-

cessing may act as a disincentive to farmers. 

Given the existing situation, they will not have 

any reason to adopt improved technologies or 

invest in quality inputs. 



We have other issues as well over and above 

the ones listed. Some of them include lack of 

scientific livestock feeding practice, unavailable 

or expensive livestock healthcare, inadequate 

milk marketing facilities, and uncertain price of 

milk for producers, milk losses due to lack of 

cold chain facilities. 

Suggestions by The Neeti Ayog 

In this light, NITI Aayog in its document ‘Strat-

egy for New India @ 75’ has come up with some 

suggestions for the government to heed. First of 

these suggestions is breeding of indigenous cat-

tle with exotic breeds, mainly to address the is-

sue of inbreeding. This will promote gene cover-

age and diversification, along with reduced dis-

eases and greater resilience to climate change. 

Promote and develop “Bull Mother Farms”, that 

is, employing multiple ovulation and embryo 

transfer technologies. This will significantly en-

hance milk productivity through the supply of 

cattle with enhanced milk potential to farmers. 

Other suggestions include “Village Level Pro-

curement Systems”, that is, installing bulk milk 

chillers, and facilities for high value conversion 

of milk are needed to promote dairy in states. 

The private sector should also be incentivized to 

create a value chain for dairy products at the 

village level. One can also take a cue from the 

Amul cooperative model under Dr. Verghese 

Kurian, which is relevant from 1946 till today. 

The government is on the right track, but a lot 

needs to done. It is the need of the hour that 

we seek out expert advice and take note of sug-

gestions like the NITI Ayog document. 

 

 

 

Government banks on larger agri credit pie in times of farm unrest 

FEB 3, 2021 

https://dairynews7x7.com/government-banks-on-larger-agri-credit-pie-in-times-of-farm-unrest/ 

 
he budget sets the agricultural credit 

target at `16.5 lakh crore, up from `15 

lakh crore in FY21 

Sitharaman said, “We will focus on ensuring in-

creased credit flows to animal husbandry, dairy, 

and fisheries”. 

Budget FY22 sets the agricultural credit target 

at `16.5 lakh crore, up from `15 lakh crore in 

FY21. Presenting the Budget, finance minister 

Nirmala Sitharaman said, “We will focus on en-

suring increased credit flows to animal hus-

bandry, dairy, and fisheries”. While the 10% in-

crease is expected to boost farmers’ access to 

institutional credit, especially with coverage ex-

tended to allied activities of the agri sector, the 

FY21 actual disbursal stood at `11.3 lakh crore 

as of December 31, 2020.RELATED NEWS 

She highlighted how the Centre had increased 

the MSP for a range of crops and had stepped 

up procurement of cotton, jute, copra, pulses 

and oilseeds, in addition to wheat and rice, over 

the past six years. Against the increased pro-

curement of pulses and oilseeds since 2013-14, 

the FY 2022 allocations for two schemes for 

these crops — PM Aasha and Price Support 

Scheme/Market Intervention Scheme (PSS/MIS) 

— has been cut by 20% and 25%, respectively, 

to `400 crore and `1,500 crore, from the FY21 

BE. Both the schemes promise to pay up to 25% 
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of losses, if any, to Nafed, the procurement 

agency, in buying of copra, pulses and oilseeds 

at MSP from farmers and selling in the open 

market. Farmer protests have put pressure on 

the Centre to withdraw the recently enacted 

farm laws and guarantee MSP through legisla-

tion. 

With a more realistic picture emerging from 

farmers’ enrolment data for the PM Kisan Sam-

man Nidhi — only 11.5 crore farmers have 

signed up for the scheme that gives an income 

support of `6,000 per year, against the govern-

ment’s estimate of 14 crore, and 10.5 crore 

have received the amount due after verification 

— the Centre has brought down the allocation 

for the scheme to `65,000 crore, from the FY21 

BE of `75,000 crore. The allocation for the Rural 

Infrastructure Development Fund (RIDF) has 

been raised by over 33% to `40,000 crore, and 

that for Micro Irrigation Fund (MIF) has been 

doubled to `10,000 crore. Under these schemes 

operated by Nabard, states get credit at subsi-

dised interest rates to undertake developmen-

tal works. The off-take under RIDF was `16,365 

crore and under MIF was `1,755 crore in the 

current fiscal (as of January 31). 

The FM also said 1,000 more mandis will be 

added under the e-NAM, over the 1,000 already 

connected. Against the backdrop of the protest-

ing farmers voicing apprehension that mandis 

run by the Agriculture Produce Market Commit-

tees (APMCs) will close down following the im-

plementation of the new farm laws — the Cen-

tre has categorically assured the contrary — AP-

MCs could avail of the `1-lakh-crore Agriculture 

Infrastructure Fund announced last year under 

the Atmanirbhar Bharat umbrella. 

 

 

Mumbai Police busts milk adulteration racket 
February 3, 2021 19:22 IST 

https://www.indiatoday.in/crime/story/mumbai-police-busts-milk-adulteration-racket-1765616-2021-02-03 

 
umbai Police has busted a milk adul-

teration racket where packets of var-

ious leading milk brands were being 

adulterated with impure water. 

Senior Police Inspector Mahesh Tawde of Unit 

12 received information that adulterated milk 

was being sold in packets of various milk brands 

in the North-Western suburbs of Mumbai. The 

adulterated milk packets according to police of-

ficials were being supplied in areas like Malad, 

Goregaon, Kandivali, Borivali and Dahisar. 

According to the police, the racket was being 

run from a room located in a chawl at Malad 

East. The room was raided by Tawde and his 

team along with FDA and Food Security officers 

at 5 am on Wednesday. Officials found that 

there were several packets of milk of brands 

like Amul and Nandini while one accused per-

son was present at the spot. 

It was found that branded milk packets were 

being opened using scissors and cutters and 

then sealed again after mixing impure water 

into it. These packets were then being circu-

lated in the local market for sale. 

A total of 231 litres of milk packets of various 

brands were found at the spot along with vari-

ous cutters and other materials used for reseal-

ing the milk packets. 

The accused person has been identified as 

Anjaylo Bubbala alias Ajay Yadav, 24, who has 

been taken into custody and handed over to the 

M 

https://www.indiatoday.in/crime/story/mumbai-police-busts-milk-adulteration-racket-1765616-2021-02-03


Dindoshi police station. He has been booked un-

der various sections of IPC. 

Officials suspect that the accused was being 

helped by other people. Investigation in the 

matter is underway. 

 

 

 

Food processing industry accounts for 32 %share of India’s food market 
FEB 2, 2021 

https://dairynews7x7.com/the-food-processing-industry-accounts-for-32-share-of-indias-food-market/ 

 
ackaged food is impacting the food avail-

ability of millions of marginalized people. 

It increases the market value of raw ma-

terials in the supply chain and makes large food 

processing companies major players in the mar-

ket. Packaged food also poses dangers to hu-

man health. 

The Global Report on Food Crises (GRFC) 2020 

indicates that acute hunger has increased 

across the globe since the pandemic began in 

2013. Amongst the 50 partner nations of GRFC, 

the number of people enduring food insecurity 

has risen from 112 to 123 million between 2019 

and 2020. This crisis is especially acute in na-

tions under conflict such as the Democratic Re-

public of Congo and South Sudan. 

Climate change-linked droughts and economic 

shocks are the major drivers of hunger in Haiti, 

Pakistan and Zimbabwe. With the prospect of 

hunger looming large over millions, processed 

food has gained popularity in both developed 

and developing nations. 

An estimate says that the global market share 

of packaged food will reach US$ 463.65 billion 

by 2027, from $ 304.98 billion in 2019. Food 

habits have changed markedly worldwide in last 

few decades. In India, the packaged food mar-

ket value was estimated to be $ 26.28 billion in 

2019. This is expected to rise to $ 122.78 billion 

by 2025 – an almost five-fold increase. The food 

processing industry accounts for 32 per cent 

share of India’s food market. 

Artificial food additives are used in packaged 

food to improve taste, add colour and increase 

shelf life. But most of the chemicals in food ad-

ditives and artificial colour may cause cancer 

and negatively impact human health. 

According to Food Safety and Standards Author-

ity of India (FSSAI), there are about 11000 per-

mitted food additives. Aspartame, saccharin 

and corn syrup are the most popular additives 

used in packaged food, as artificial sweeteners 

for beverages, candies and chewing gums. 

Monosodium Glutamate (MSG), is used to en-

hance the flavour of food. It is associated with 

metabolic and neurological disorders, obesity 

and adverse effects on the reproductive organs. 

It causes numbness of the neck, arms, and back 

as well as headache, dizziness, and palpitations. 

Sodium Nitrite, used commonly to preserve 

canned food, is believed responsible for causing 

colorectal cancer. With chronic use it can result 

in heart problems by damaging blood vessels 

and hardening the arteries. Sodium benzoate is 

the most popular food preservative that pre-

vents food spoilage. If this chemical is used to 

preserve juice or beverages containing organic 

acids, it can produce ‘benzene,’ a carcinogenic 

by-product activated by light. Benzene is known 

to cause blood cancer. In the early 1990s, the 
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US Food and Drug Administration urged compa-

nies to stop using this in soft drinks. But in India 

this chemical is still widely used to preserve 

fruit juice products and Indian traditional medi-

cine (Ayurveda) products. 

Dependency on packaged food has increased in 

India. Migration of people to cities, growth of 

supermarket and retail shops and increase in 

the number of nuclear families have all contrib-

uted to the high demand for packed and pre-

served food. The availability and demand of 

these packed foods are now a matter of health 

concern: India is already battling with the in-

creasing of number of cancer patients each 

year. 

According to an estimate of the National Insti-

tute of Cancer Prevention and Research (NICPR) 

India, about 2.25 million people live with cancer 

and more than 1.5 million new cancer patients 

are being registered every year. A 324 per cent 

rise in cancer cases was reported in India be-

tween 2017 and 2018. 

With the food security of millions at risk and ag-

ricultural production getting impacted by cli-

mate change through extensive draughts, pack-

aged food is adding to this burden. It is not only 

impacting the market value of raw products but 

negatively impacts the health of consumers. 

Sustainable food marketing needs to be pro-

moted with stringent regulation on the use of 

chemicals in processed food. 

Source : The statesman Jan 31,2021, The writers 

ALIYA NAZ, ABHIROOP CHOWDHURY AND AR-

MIN ROSENCRANZ are, respectively, an inde-

pendent researcher, Assistant Professor and 

Dean at the Jindal School of Environment and 

Sustainability, O P Jindal University, Sonipat, 

Haryana. 

 

 

Heritage Foods reports Rs 26 Crores net profit in Quarter 3, FY 2020-21 
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eritage Foods reported -10.04% fall in 

total revenues for the Dec-20 quarter 

on consolidated basis at Rs604.92cr. It 

reported -10.04% fall in total revenues for the 

Dec-20 quarter on consolidated basis at 

Rs604.92cr. The dairy products business saw a 

sharp 15% fall on yoy basis due to the lockdown 

impacting the downstream retail businesses. 

The company however showed growth in its 

feeds and renewable energy business. 

The consolidated Profit after tax (PAT) for the 

Dec-20 quarter was up 122.77% at Rs26.02cr on 

lower cost of materials consumed and also bet-

ter management of inventories. This growth is 

despite the company booking gains of Rs54cr in 

the Dec-19 quarter on accounting of derivative 

accounting gains in their books. PAT margins 

also improved from 13.17% in Dec-19 to 14.26% 

in Dec-20. 
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HRAWI continues FSSAI’S FOSTAC programme in 2021 
Tuesday, 02 February, 2021, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/hrawi-continues-fssais-fostac-programme-in-2021-62100 

he Hotel and Restaurant Association of 

Western India (HRAWI) in association 

with the Food Safety and Standards Au-

thority of India (FSSAI) has resumed conducting 

the Online Food Safety Supervisory Training in 

Advance Catering (FoSTaC) programme for the 

year 2021. 

The most recent programme was conducted 

earlier this month in collaboration with Parik-

shan as its training partner under the guidance 

and supervision of Dr Pashupathy of FSSAI. The 

training session was conducted virtually and 38 

hospitality professionals from various hotel and 

restaurant establishments in the western region 

participated in it. 

Sherry Bhatia, president, HRAWI, said,“The 

FSSAI is taking extra efforts to prioritise educa-

tion on food safety and handling SOPs amongst 

hospitality professionals and the HRAWI wants 

its members to equip themselves with this 

knowledge. Conducting such trainings has be-

come all the more critical during the Corona-

virus pandemic. Not only will it ensure that hos-

pitality professionals are fully aware of the nu-

ances in food handling and safety but it will also 

help in building customer confidence. This train-

ing session was conducted virtually and we 

were pleasantly surprised to see a good turn-

up. We are glad to know that hoteliers and res-

taurateurs see value in the programme.” 

The HRAWI has successfully trained and certi-

fied over 3000 hospitality professionals across 

India’s Western region. 

 

 

 

 

 

 

 

 

 

T 

http://www.fnbnews.com/Top-News/hrawi-continues-fssais-fostac-programme-in-2021-62100


Global News 

PODCAST: Data Solutions for Dairy Challenges 
February 15th 2021, 10:08 AM EST 

https://www.insideindianabusiness.com/story/43343580/data-solutions-for-dairy-challenges 

MBIA - The winning team of the first 

Producer-Lead Innovation Challenge 

hosted by AgriNovus Indiana says its 

work could help farmers to better manage their 

operations. 

The Benton Group, a dairy operation headquar-

tered in the town of Ambia, partnered with Col-

orado-based iYOTAH Solutions last year to find 

answers that solve critical gaps in farm manage-

ment software. 

The Benton Group is made up of three dairy 

farms in Benton and Warren Counties with 

more than 15,000 cows. That’s a big herd with 

big challenges. 

“We focused on feeding and trying to get the 

most, fresh feed to our cows every day as possi-

ble,” said Keith Hoeing, site manager of the 

Benton Group, on this week’s episode of the 

Ag+Bio+Science podcast. 

Hoeing said the Benton team faces multiple var-

iables in herd care, including how much the 

cows are going to eat, cattle movement, 

weather data, and how much milk is produced 

each day. 

“We needed help to gather all that data from all 

of our different computers that are here on-

site, all of our different programs,” Hoeing told 

Inside INdiana Business host Gerry Dick, who 

also hosts the AgriNovus Indiana podcast. 

The team’s innovative technology is designed to 

ingest data from multiple data sources, secure 

that data in the cloud and provide data analyt-

ics offering better and more connected infor-

mation. Paul Ousterhout from iYOTAH says their 

technological solution is being built from the 

ground up with input from pilot herds and key 

industry thought leaders. 

“But bringing all that data together and overlay-

ing it. It presents one really clear view of what's 

going on in the farm,” said Ousterhout. “We can 

present what happened yesterday so that Keith 

and his team can take a look at that fresh data 

and make adjustments to their feeding today.” 

As winners of the 2020 Producer-Led Innovation 

Challenge, the Benton Group and iYOTAH re-

ceived a $25,000 prize from the Purdue 

Foundry. The Benton Team was selected from 

15 teams representing industry, startups and 

academia with 58 participants. 

The team says results show great promise to 

significantly impact financial performance for 

this farm and others in 2021. 

“If we can control how much feed is placed, we 

can reduce waste and thereby reduce ex-

penses,” said Ousterhout. “And if we can do 

both of those things at the same time, good 

things happen financially.” 

Each week, host Gerry Dick conducts conversa-

tions with leaders, innovators, and entrepre-

neurs in Indiana’s agbioscience sector, discuss-

ing the confluence of food, agriculture, science 

and technology. 
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PFA Disposes Off 4000 Liters Adulterated Milk 
Thu 11th February  

https://www.urdupoint.com/en/pakistan/pfa-disposes-off-4000-liters-adulterated-milk-1165396.html 

 
UZAFFARGARH , (UrduPoint / Paki-

stan Point News - 11th Feb, 2021 ) 

:Punjab food authority (PFA) raided 

and seized 4000 liters adulterated milk which 

was disposed off. 

The dairy safety team of PFA raided at Qureshi 

chowk and caught vehicles loaded with adulter-

ated milk. 

The milk was checked through CDR test which 

proved adulterated with mixing of water and 

detergents. 

The team disposed off the 4000 liters milk. 

According to Director General PFA, the raids 

were carried out on daily basis against adultera-

tion mafia for provision of quality milk to citi-

zens. 

 

 

Maharashtra farmers enjoy market bull-run as cows go dry 
February 12, 2021 3:19:06 am 

https://indianexpress.com/article/cities/pune/maharashtra-farmers-enjoy-market-bull-run-as-cows-go-dry-

7184994/ 

 
s the government started easing up the 

lockdown, demand made a slow but 

steady return and procurement prices 

started picking up across the state 

For dairy farmers, the-pandemic induced slow-

down is not only over but dairies have now 

started their farmers paying more than the pre-

Covid milk procurement rates. With dairies now 

paying their farmers anything between Rs 27 

and Rs 31 per litre for milk with 3.5 percent fat 

and 85 percent SNF (solid-not-fat), this can be 

the start of a long-drawn price war in the sec-

tor, something which will benefit the farmers. 

On Thursday, dairy giant Sunfresh Agro Lactialis 

(owner of brand Prabhat) announced an in-

crease of Rs 1 per litre from their present pro-

curement price of Rs 29. At present, the dairy, 

which procures mainly from farmers in Ahmed-

nagar, Pune and Nashik, is paying the highest 

rates in Maharashtra – Rs 30/31 per litre of 

milk. 

Rajiv Mitra, chief executive officer of the dairy, 

called this move a correction for last year’s pan-

demic-induced losses of farmers. “Unfortu-

nately, last year dairy farmers suffered due to 

much reduced demand for dairy products and 

ingredients, induced by the severe lockdown. 

Now as Covid-19 recedes and markets open up, 

the first thing we want to do is pass on the ben-

efit to the farmers. Hence the move has been 

initiated. I expect the markets to further re-

spond favourably and all other operators are 

able to follow us and offer reasonable price to 

their farmers,” he said. 
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The Pune District Milk Producers’ Cooperative 

Union (the dairy which owns the brand Katraj) 

hiked their procurement price to Rs 27-28/ ear-

lier this month. 

An almost 20 per cent dip in milk procurement 

in the state is responsible for this steep price 

rise. At the start of the pandemic, dairies were 

getting ready for a price war with most paying 

their farmers in the range of Rs 26-27. However, 

as demand slumped and milk turned surplus, 

most dairies took to slashing their procurement 

prices. Prices in Maharashtra had dipped to 

around Rs 20-21 at the peak of the pandemic. 

As the government started easing up the lock-

down, demand made a slow but steady return 

and procurement prices started picking up 

across the state. Many farmers, however, had 

either reduced their herd or cut down on feed 

and supplement which took a toll on their milk 

production. 

On the other hand, prices of commodities like 

skimmed milk powder (SMP) and white butter 

have increased which have seen dairies scram-

bling to corner as much milk as possible. At pre-

sent, the SMP is retailing at Rs 250-270/ per kg, 

while white butter is priced at Rs 300-320. 

RS Sodhi, managing director of the Gujarat Co-

operative Milk Marketing Federation (the coop-

erative giant which sells its milk and dairy prod-

ucts under the brand Amul), said India has 

around 1.5 lakh tonnes of SMP and 50,000 

tonnes of fat with various dairies. 

While dairies in Maharashtra have talked about 

a procurement dip, Sodhi said they have seen 

their collection increase by 17 per cent to the 

present 295 lakh litres. “Overall, there is a dip in 

milk production in the country but Maharash-

tra’s dip is quite sharp,” he said. The present 

price range is expected to continue till the start 

of the next flush season later in October. 

 

 

 

New legislation to expand access to dairy products, enforce FDA dairy food standards 
Feb 10, 2021 

https://www.news10.com/news/ny-news/new-legislation-to-expand-access-to-dairy-products-enforce-fda-dairy-

food-standards/ 

ditor’s note: This article previously con-

tained information regarding the DAIRY 

PRIDE Act, S.792. All information has 

been removed because Congressman Peter 

Welch has yet to introduce it. 

WASHINGTON, D.C. (WWTI) — New legislation 

has been introduced in the House aiming to 

help expand access to dairy products nation-

wide. One new piece of legislation, the GIVE 

MILK Act, H.R.807, has goals to expand the U.S. 

Department of Agriculture access to dairy prod-

ucts for nutrition programs. 

Specifically, according to Congress, the GIVE 

MILK Act revises the Special Supplemental Nu-

trition Program for Women, Infants, and Chil-

dren. It would allow WIC participants to receive 

nonfat milk, 1% low-fat milk, 2% reduced-fat 

milk, or whole milk. 

The GIVE MILK Act was introduced in August 

2020 and referred to the House Committee on 

Education and Labor. 

NY-21 Congresswoman Elise Stefanik the bill 

and released statements regarding the legisla-

tion. 

Congresswoman Stefanik stated, “the GIVE 

MILK Act and DAIRY PRIDE Act are bipartisan, 

common-sense solutions that will improve the 

dairy industry and simultaneously help North 

Country families, consumers, families, and 

farmers.” 
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Darragh McCullough: Kiwis’ dodgy data could do serious damage to our dairy sector’s 

global reputation 
February 09 2021 02:30 AM 

https://www.independent.ie/business/farming/comment/darragh-mccullough-kiwis-dodgy-data-could-do-serious-

damage-to-our-dairy-sectors-global-reputation-40067701.html 

he war of words has begun. Except this 

time it’s a war of numbers. 

Teagasc came out with all their big guns 

blazing this week to counter the findings of a 

New Zealand report that claims Irish milk has a 

60pc bigger carbon footprint than its Kiwi equiv-

alent. 

It was an impressive display of counter-intelli-

gence by the State agency, with their directors 

and top researchers having trawled through 

every detail of the ‘Mapping the Carbon Foot-

print of Milk for Dairy Cows’ report by DairyNZ. 

 

 

Johore Tin to go big into the dairy business 
Monday, 08 Feb 2021 

https://www.thestar.com.my/business/business-news/2021/02/08/johore-tin-to-go-big-into-the-dairy-business 

ETALING JAYA: Johore Tin Bhd is focusing 

on rebranding and harnessing its in-

house dairy products in its effort to be-

come a reputable local and international brand, 

says chief executive officer Edward Goh Swee 

Wang. 

Johore Tin to date is believed to be the only lo-

cal company involved in the manufacturing and 

processing of milk powders as well as con-

densed and evaporated milk. 

It also produces tin cans for the confectionery 

right down to the paint and chemicals busi-

nesses. 

According to Goh, the group is constantly look-

ing at new investment opportunities, which are 

related to its existing tin and dairy businesses. 

“We plan to allocate a higher capital expendi-

ture (capex) amounting to RM15mil this year 

compared with RM8mil last year. 

“To further grow our business, we will explore 

possible investment opportunities, but nothing 

is firm right now, ” Goh told StarBiz recently. 

During a recent webinar meeting hosted by 

BIMB Securities, Goh highlighted on the group’s 

big expansion into Mexico. 

The new Lagos de Moreno plant, in which Jo-

hore Tin has a 43% stake, is equipped with dairy 

and tin production lines. 

“The plant is well-positioned with a strategic ge-

ographical presence in the United States, Mex-

ico and South American markets, ” said BIMB 

Securities in its latest report. 

Johore Tin, which commenced the construction 

of the plant at the end of 2018, started commis-

sioning for the packaging lines in November last 

year. 

The milk production for the Mexico plant is ex-

pected to kick off in the first half of this year, 

added the research unit. 

During the webinar, Goh estimated that the 

capex allocation for the Lagos de Moreno-lo-

cated factory at about RM50mil. 

The new plant will produce condensed milk 

products with a production capacity of about 

120,000 tonnes per year. 

“It is expected to achieve 30%-50% utilisation 

rate by the first year of its operation, ” said the 

research unit. 

Subsequently, the plant is expected to achieve 

60%-70% and 80%-90% in the second and third 

year of its operation respectively. 
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This will be supported by the fresh orders from 

the neighbouring countries near Mexico. 

Moving forward, Johore Tin’s management ex-

pects the total combined dairy annual produc-

tion capacity to reach 280,000 tonnes per year, 

while the production capacity for tin cans is es-

timated at 48,000 tonnes per year. 

Goh hinted that the Mexican venture would not 

be the last joint venture with an overseas com-

pany in the group’s effort to boost its export 

footprints. 

To date, dairy-based products constitute about 

80% of the group’s food and beverage exports. 

“By having a factory in Mexico, Johore Tin is 

able to deliver to key customers such as 

Walmart within a shorter period. 

“With its major partner Calkins, Burke and Zan-

nie de México, the house brand Able Farm is 

ready to roll out the products by leveraging on 

the extensive distribution network with a ready 

market to be served, ” BIMB Securities pointed 

out. 

Furthermore, the company is able to reduce its 

tax rate due to the zero tax rate via the Free 

Trade Agreement applied on condensed/evapo-

rated milk exports from Lagos de Moreno in 

Mexico to neighbouring countries such as the 

US and South America. 

Johore Tin also plans to further strengthen its 

long-term and stronger relationship with Cal-

kins, Burke and Zannie de México. 

BIMB Securities is of the view that the establish-

ment of the new Mexico plant would provide 

reliability and a sustainable dairy product sup-

ply to the key customers. 

Currently, about 70% of the dairy market in 

Mexico is controlled by Nestle’s premium prod-

ucts. 

However, Johore Tin’s management expects 

that its Able Dairies products are expected to 

gain ground in the huge and largely untapped 

low-to-medium segment. 

Johore Tin is a component of the FBM Small Cap 

Index with a market capitalisation of about 

RM565mil. 

 

 

Challenges for dairy sales despite record retail growth 
06 February 2021 

https://www.fwi.co.uk/business/markets-and-trends/dairy-markets/challenges-for-dairy-sales-despite-record-re-

tail-growth 

 
rocery and dairy sales have seen record 

growth since the pandemic began, but 

brands will need to work harder to be 

seen in future, says Ash Amirhamadi, managing 

director of Arla Foods UK. 

The co-op’s growth strategy for the next five 

years will be to invest in capacity and in adding 

value to milk, and it expects its UK farmer-own-

ers to produce more milk. 

Online sales have grown 79% compared with 

pre-Covid-19 levels, while local and conven-

ience stores have also seen large growth. 

However, there have been massive cuts to the 

ranges carried by retailers, so that a typical 

large store now offers 20,000-25,000 products 

instead of the 40,000 they used to display, said 

Mr Amirhamadi at a recent Semex webinar. 

Challenges for food production in future include 

a greater emphasis on sustainability and the en-
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vironment, regulatory impacts from the Na-

tional Food Strategy, as well as the influence of 

the UN’s food system summit to be held this 

year, said Mr Amirhamadi. 

“The summit is a call for action to radically 

change the way we produce, process and con-

sume food,” he said. There were also key calls 

to action on diet and food safety from the 

World Health Organization. 

Mr Amirhamadi also wants the climate agenda 

to be linked to the nutrition agenda, so that it is 

recognised that while foods such as dairy may 

carry a carbon footprint, they are nutritionally 

dense. 

Consumers are buying bigger packs for better 

value, but less “food on the go”, and there is 

much more home cooking. 

All of this contributed to a 68% rise in butter 

sales in the first lockdown and a 26% rise in the 

second, said Mr Amirhamadi. 

On the same basis, cheese sales rose 57% and 

22%, with further growth in both categories ex-

pected from the current lockdown. 

Some of the consumer habit changes brought 

about by Covid-19 will persist beyond the pan-

demic and retailers are going to be ever more 

competitive, looking for cost base improve-

ments to differentiate their offerings, he said. 

Mr Amirhamadi expects more automation and 

more investment in digital and technology on 

farm, and a continued growth in consumer in-

terest in what is happening on farm. 

On gene editing, Mr Amirhamadi said: “My per-

sonal perspective is that we have to have an 

open mind to lots of types of innovation, which 

gene editing could be part of. 

“The one thing I would say about gene editing is 

that we must be very, very careful we’ve got 

the consumer and customer always on our 

side.   

“My sort of experience is very much about the 

customer and the consumer and I would say 

that today there would be a healthy amount of 

scepticism.” 

 

 

 

Missouri Dairy Creates Winning Tradition with Chiefs Cheese and Milk 
February 5, 2021 

https://www.agweb.com/news/livestock/dairy/missouri-dairy-creates-winning-tradition-chiefs-cheese-and-milk 

s the Kansas City Chiefs make a return 

trip to the Super Bowl this weekend, 

one local dairy is getting in on the fun 

in a tasty way.  

Shatto Milk Company, located just north of Kan-

sas City in Osborn, Mo., is creating a niche with 

cheese curds in the Chiefs’ team colors of red 

and gold and milk that boasts a red color. 

The red milk isn’t just for looks, it’s actually a 

red velvet flavor. The milk is sold in a coveted 

Chiefs bottle around the Kansas City area, a 

playoff tradition started by Shatto Milk only a 

few years ago. 

And just in time for the Super Bowl, Shatto Milk 

brought back its red and gold Chiefs cheese 

curds. While the colorful cheese curds are avail-

able this week, Shatto Milk Company said the 

curds are in an extremely limited supply.  

The owners of Shatto Milk Company, Leroy and 

Barbara Shatto, were Top Producer of the Year 

finalists in 2008.  The two started making farm-

fresh milk deliveries in 2003. Then, Shatto Milk 

was making deliveries to 10 retail stories in the 

Kansas City metro area. Today, Shatto’s fla-

vored milk continues to sell in glass bottles, 

serving as a staple in grocery stores across the 

Kansas City area. 
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Sorry Merkel! Cadbury to move Dairy Milk production from Germany to UK - £15m in-

vestment 
Feb 4, 2021 | 

https://www.express.co.uk/news/politics/1393462/brexit-news-cadbury-plant-germany-uk-bournville-dairy-milk-

plant-uk-economy 

t follows a £15million investment at the 

company's Bournville site in Birmingham. 

Mondelez, owner of the brand, will shift the 

production of 12,000 tonnes of chocolate from 

the continent to the UK next year. 

While the move will create no new jobs, the re-

location of production will be viewed as a boost 

for Brexit Britain and proof companies won't re-

locate en masse to the continent now the UK is 

out of the single market. 

In the 2016 Remainers predicted a huge surge 

in the number of companies relocating as a re-

sult of Brexit. 

The move of Dairy Milk production to Britain 

has been welcomed by trade union's as a "vote 

of confidence in the UK workforce". 

Joe Clarke of Unite said: "To complete consulta-

tions and negotiations to deliver this fantastic 

investment, even in the midst of the Covid re-

strictions, is a credit to the trade union repre-

sentatives, the members and the business." 

Prime Minister Boris Johnson said: "Dairy Milk 

has been a firm favourite for generations, so it's 

fantastic to see this Great British brand making 

more chocolate bars in its historic Birmingham 

home." 

Business Secretary Kwasi Kwarteng described it 

as "a sweet piece of news". 

As many as 35,000 tonnes of Cadbury Dairy Milk 

are already made at the UK factory. 

An additional 125 million bars of the chocolate 

will now be made in Birmingham. 

Louise Stigant, UK head of Mondelez, said: "At a 

time when manufacturing in the UK is facing sig-

nificant challenges, it has never been more vital 

to secure the long-term competitiveness and 

sustainability of our business. 

"This investment will continue the modernising 

of our production processes at Bournville and 

ensure we are meeting the need for a highly ef-

ficient and robust supply infrastructure for our 

iconic Cadbury Dairy Milk tablets." 

A small number of Dairy Milk bars will continue 

to be produced in Ireland, Germany, Hungary 

and Poland. 

 

 

Good cheese needs good companions: Partnering to build zero-deforestation dairy sup-

ply chains in the Colombian Amazon 
02/03/2021  

https://www.marketscreener.com/news/latest/Good-cheese-needs-good-companions-Partnering-to-build-zero-

deforestation-dairy-supply-chains-in-the--32349328/ 

he department of Caquetá is part of the 

Amazon River basin and a strategic eco-

system for Colombia and the globe. His-

torically, it has been the region most affected 

by deforestation in the country due to the ad-

vancing of the agricultural frontier and the 

widespread presence of illicit crops. The region 

is also of crucial importance in the current 

peace process but suffers from the continued 

presence of illegal armed groups and the lack of 

state control. Its main products are coffee, co-

coa, extensive cattle ranching, and rubber. 

Last year Solidaridad, together with Patrimonio 

Natural, Fundación Natura, and the Caquetá 

Cattle Ranchers Committee (CDGC), started the 

first pilot project to track, trace and monitor 
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small and medium-size producers in Caquetá 

dairy supply chains. 

The pilot set key performance indicators in the 

area of sustainability, quality, and productivity 

at the farm level, and will additionally track de-

forestation and forest conservation at the farm 

level. This will gather learnings around the bar-

riers and opportunities for the supply chain to 

produce milk according to zero-deforestation 

criteria. 

Two market players ensured that the pilot co-

vers the entire supply chain, from farm to fork. 

One is 'Lacteos La Arboleda', a local processor, 

which makes cheese and dairy products with 

milk from the Amazon region, with geographical 

indication. The second, is Grupo Takami, a lead-

ing chain of restaurants in Colombia, that 

sources from La Arboleda 

Rafael Torrijos , Caquetá Cattle Ranchers Com-

mittee Manager |Credit: Fundación Natura 

Collecting data with advanced digital apps and 

satellites 

The pilot combined data from farm polygons 

with aerial photograph, and satellite monitor-

ing. Farm data monitoring was carried out using 

the Extension Solution mobile application, a dig-

ital (offline) tool developed by Solidaridad. Field 

officers collected and digitized information on 

site, to verify the performance level of farms 

against good farming practices, quality and sus-

tainability criteria. Extension Solution then de-

livers a timely and quick assessment and an 

online work plan to the farmer and its field of-

ficer via WhatsApp and/or email. The livestock 

producer association, the dairy processor, and 

the end buyer can digitally monitor progress 

through a tailored dashboard that consolidates 

the information at landscape, cluster, and farm 

level. 

Full traceability comes at a cost, but who will 

bear it? 

As the project focused on the farm, it didn't 

take into account individual animal traceability. 

This is, however, an essential element to 

achieve full traceability across the supply chain. 

It is a common practice for bovine livestock to 

be born on one farm and be sold to another 

when reaching a certain age. This means that, 

without individual tracking of the animals be-

tween farms, it is challenging to determine the 

origin of the cattle on the farm. 

This can be considered a structural barrier, as 

Colombia does not have the means or the tech-

nologies to implement individual traceability at 

a reasonable cost. Although there are electronic 

devices that can be placed on animals to track 

their location from birth to slaughter, installa-

tion, reinstallation due to loss or fall, and han-

dling to generate information, represent an ad-

ditional cost for the producer that, currently, is 

not being recognized in the purchase price of 

raw milk. This raises the question as to which 

supply chain stakeholders should bear the costs 

of reaching full traceability and in what propor-

tion. 

Halfway on the journey, but with promising pro-

spects for improvement 

The pilot provided inputs from 30 farms that 

manage 1,800 hectares and will help better 

craft strategies to implement and monitor zero-

deforestation production across dairy supply 

chains. The response rate from participating 

farms is promising. The average compliance 

rate with sustainability and quality criteria 

reached 48%. The potential to increase produc-

tion by adopting the full set of criteria and rec-

ommendations for sustainable and zero-defor-

estation livestock production is fivefold. 

 

 

 

 

 



Kiwi research on infant milk powder colour goes global 
Wednesday, 03 February 2021 10:55 

https://ruralnewsgroup.co.nz/dairy-news/dairy-general-news/kiwi-research-on-infant-milk-powder-colour-goes-

global 

one while Rehana was on a work 

placement at Fonterra, the research 

tested the effectiveness of using a col-

orimeter to measure the colour of baby milk 

powder. 

Rehana worked on the research with a number 

of other scientists, and the journal entry, pub-

lished in September last year, gives positive re-

sults of their findings. As a result of the re-

search, Fonterra is procuring a colorimeter to 

continue their testing. 

“Colour is measured because it’s an important 

aspect of a product. It’s the first thing you per-

ceive. If milk powder was brown for instance, 

you wouldn’t buy it,” she says. 

Using a colorimeter to measure the colour of 

the milk powder addresses consistency issues 

that arise out of using more subjective 

measures like colour charts. 

“Using a colour chart relies on people’s percep-

tion of colour. The colorimeter on the other 

hand gives a reading for a certain colour based 

on the data of that colour – using this method, 

something is either that colour, or it’s not. 

There’s no reliance on individual perception, 

which can be problematic.” 

Rehana adds that “there are so many things 

that affect colour reporting, including how long 

you keep the sample for, even the colour on the 

charts can be inconsistent for a multitude of 

reasons.” 

Using the colorimeter would not only be more 

reliable but more efficient as a measurement 

tool. 

“The current process takes longer as several 

people’s opinions are required to confirm the 

colour of a sample. With a colorimeter, you just 

insert the sample and it gives an instant read-

ing. It’s more reliable and more financially ben-

eficial as there’s less time wasted.” 

Jackie Wood, a Senior Research Scientist at Fon-

terra who Rehana completed her internship 

with, echoes Rehana’s words. 

“At Fonterra we are constantly looking for ways 

to measure our products in the most reliable 

and cost-effective way. 

“During her internship, Rehana carried out 

measurements on different infant formulas, 

milk powders and butter to provide information 

for these products. She also looked at the cost 

effectiveness of the using the instrument com-

pared to the current way we access colour of 

our product. 

“It’s an important part of what we do so that 

we can guarantee the safety and quality of our 

final products in a time efficient and cost-effec-

tive way.” 

Wood says working with Rehana was great, de-

scribing her as a very knowledgeable person 

and worked well independently. 

Wood adds that “research carried out by scien-

tific staff at Fonterra is often published in jour-

nals, but it is rarer for research carried out by 

students to be published.” 

After completing an Engineering degree in Bio-

medical Science, Rehana moved to New Zealand 

in 2017 as an international student to fulfil her 

passion of studying food science. 

Rhys Jones, one of Rehana’s tutors in her Ap-

plied Science degree, says Rehana was their 

“top graduating Bachelor of Technology student 

in 2019 and was an excellent student.” 

Job Search  

Despite being an amazing student with loads of 

enthusiasm and excellent academic records, Re-

hana is finding it difficult to gain employment. 

"It is quite disappointing. It's hard finding a job. 

As an international student on a temporary 

work visa, it's even harder to find work. 

D 

https://ruralnewsgroup.co.nz/dairy-news/dairy-general-news/kiwi-research-on-infant-milk-powder-colour-goes-global
https://ruralnewsgroup.co.nz/dairy-news/dairy-general-news/kiwi-research-on-infant-milk-powder-colour-goes-global


"I'm looking all over New Zealand and I am will-

ing to move anywhere. I'm particularly inter-

ested in research, product development and 

technology roles, in the food, dairy and bever-

age industry." 

Rehana remains positive and proud of her 

achievements as she reflects on her recent 

studies and success. 

"I made a lot of friends and I'm really happy 

that I studied this course. I had so much support 

from friends and tutors at Wintec. I can't thank 

the team at Fonterra enough, specifically Jackie 

who supported me during my research intern-

ship." 

 

 


